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Today, emerging Asian countries are growing up o three fimes
faster than developed countries and Vietnam is fruly one of the
great success stories for Asia. With more political stability and

a fast-growing middle class, it remains a very aftractive
business environment.

Currently, retail sales of consumer goods are growing impressively
with double-digit growth, and this offers even more opportunities
for local companies but also, regional and global companies

to explore.

In fact, FDI info Vietnam has grown significantly in recent years
and the appearance of foreign players with loftier expectations
will help further develop the market and drive a more competitive
landscape overall.

As fechnology continues to evolve at a fast rate, foreign investors
are in particular very interested in e-commerce, as it seems the
quickest way to penetrate a young and dynamic fast-moving
consumer goods market. We are seeing three rising frends
enabling the development of ecommerce in Vietham, including
aggressive cross border activities, omnichannel shopping and
strategic partnerships between brands and retailers and we will
go on to discuss these further in the rest of the book. Five years
ago, we talked about the barriers that prevented online growth.
Now E-commerce is an obvious reality that we must embrace.

Technology not only impacts where people shop, but brings digital
disruption along the consumer journey, affecting the way we
make all purchase decisions. Finding out the real factors which
influence consumer’s attitude and purchase behavior are our
priorities more than ever, and successful brands and retailers

will be the ones who dig deeper and truly understand how their
consumers and shoppers are changing.

Welcome to our 2020 edition of the Kantar’s Vietnam Insight
Handbook with all insights based on Worldpanel Division data.
We wish to contfinue conftributing to your success!

Fabrice Carrasco

Managing Director, Vietnam & Philippines
Asia Straftegic Projects Director
Worldpanel Division, Kantar
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Dear Friends
and Partners,




Another year, another Kantar Vietnam Insight Handbook!

It is our pleasure to continue providing fo you, the facts, the
figures, comprehensive insights and forethoughts, into all the most
important consumer and shopper trends in Vietham.

One of the key objectives for retailers and manufacturers alike, is
about identifying and investing where the growth is! FMCG growth
in Vietnam has softened over the past few years — as incomes

are increasing, as are consumers aspirations, so FMCG must also
compete with all areas of a shopper’s wallet. That means that
growth opportunities are harder to find...but they are still there!
Brands need to fully understand where shoppers are choosing to go
shopping, and why! And it is not simple...

We all know that in Vietnam, Traditional Trade remains dominant in
the FMCG sector, accounting for the greatest proportion of spending
but more recently, we have seen the emergence of new types of
modern tfrade competitors in the retail landscape, under new formats
that didn't exist as strongly or at all, five years ago: such as mini-

stores stores, specialized stores, and of course online shopping.

Interestingly, these three retail formats outstrip the more established
channels in driving value spend growth in the past twelve months
and in fact 66% of the incremental value spend on the FMCG market
comes from these three stores, not the more established channels!

Vietnamese shoppers are expanding the number of different

channels they visit, when shopping for grocery. On average, an urban
shopper now purchases FMCG in about 7 different channels, hence,
understanding the role that each type of channels plays in each
shopping mission for your category or brand becomes more important
for winning the game in the long term. It’s now a critical time for retailers
and manufacturers to develop an effective omni-channel strategy.

As you can see the retail landscape in Vietnam today is more
dynamic and exciting. So, what is changing? How the new
competitors are growing? What is driving this trend?

Key themes and more, will be explored further in this book. Enjoy
your reading, get inspired, and we wish you a successful year 2020!

David Anjoubault
General Manager, Vietham
Worldpanel Division, Kantar
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What Our
Clients Say



A\Y

Vietnam Insight Handbook is very useful with many updates about
consumer lifestyles, market trends and shopper trends that can be
used for business planning. The K-thoughts part is great, capturing
market dynamics under expert lenses. Nice presentation as well.”

— Ms. Phuong Nguyen
Market Insight Lead, Abbott

A\Y

The book is really informative and useful. Our partners such as Brand
team, Trade team, Media and Ecommerce team are very excited to
have a copy of the book as well.”

— Ms. Tran Ton
Assistant Brand Manager, Heineken

A\Y

The insight handbook has alot of useful information for business
planning. Great materials put fogether which comes very handy to
look for certain data at one source!”

— Ms. Nga Vu
General Manager, Colgate-PalmoliVetnam

A\Y

It is a great enabler in shaping our long ferm strategies with all
insights in one place. It is perhaps one of the most shared books here.
Everyone wants a copy. It helps to frigger new conversations on how to
win in Vietham.”

— Mr. Clark Cue
Country Leader - Analytics & Insights, Procter & Gamble Vietham

A\Y

Understanding consumer behaviors as well as retail and shopper
trends helps us create a more effective business plan and better
address consumers’ needs. As such, with every new edition of the
Insight Handbook, it’s always an excitement fo explore the journey to
conguer consumers. Thank you for being a trusted partner to
FMCG companies.”

— Ms. Phuong Vo
Sales Director - Modern Trade Channel, Mondelez Kinh Do Vietnam
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Todan canh
Thi truéng va
Ngudi tiéu dung
Viét Nam



Kinh t&€ Viét Nam sdng sta
vai su tang frudng on dinh
trong thdp ky qua.
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NhTng yéu t6 chinh gép phan
ohdat trién nén kinh 1& 2019

A

+11.6%

&1

T8ng doanh s6 ban 1& clia
ngdanh dich vu va
hang fiéu dung

A

@ +10.8%

Du lich: Du khach
qudc té

A

Ngdanh céng nghiép

% +9.4% va xay dung
o Vén déu tu
+8 4 /0 nudc ngodi
T8ng kim ngach
% +8.2% xudt khdu
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Nhung Ca h
Thach thuc

Co héi

— CaAc hiép dinh thuong mai:

EVFTA, CPTPP,...

- M3 réng co hoi xudt khdu

. Tang ngudn ddu tu nudc ngodi

. Chuyén giao va phdt trién cong nghé

. Cdai thién mai trudng kinh doanh

. M3 tréng pham vi cac sén phdm
nhép khéu véi chét lugng t6t
va gid canh tranh
Péng Nam A dang 13 thanh
nhing thanh phé théng minh vai:
Nhing gidi phdp, hé théng giao
théng, quan Iy &b thi, thuc phdm,
chinh quyén théng minh
Tu nhén hdéa doanh nghiép
nhd nudc (SOE): Thu hat ddu tu
nudc ngodi, tang ngdn sach
nhd nudc

Sy phat trién clia cdc thanh thi
t&dm trung tang nhu cdu ndi dia
va sUc tiéu thuy.

Cdac chuong trinh phat trién tiéu
thanh phhé va ndng thén

Oi va

Thach thuc

M&i trudng kinh doanh

- Nhing thay ddi, c&i cach phép Iy

- Nang luc canh tranh va stic hdp dan
clia cdc cong ty dia phucng

Gid ddu tang de doa

lam phat

Ap lyc 1y gid trong béi cdnh chién

franh thusng mai My-Trung tiép dién

Ganh ndng ng céng

D6 thi héa nhanh chéng va dicu &
céce thanh phd quan trong dé@n dén:

. Tang nhing van dé vé khi hau: Bién ddi
khi hau, 6 nhiém khéng khi, réc thdi nhya,
G Iyt,... dat dén diém bdo ddng

- Hé théng qudn ly giao théng va van tdi
khéng hiéu qud

- Tac dong tiéu cyc dén cd s8 ha tang
va dich vu

- Khoéng dd nang Iuc va thiéu tai nguyén
thién nhién: dién, nudc,...
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Ngudi tieu dung Viét Nam
lac quan vé trién vong cla
tucsng lai. Tuy nhién, an todn
thuc phdm, stc khde va moi
& nhing van dé quan tam
hang dau cla ho

HAu hét déi tugng ra quyét dinh &dnh hudng
dén ngdnh FMCG tin tudng tich cuc

% Cac bd ndi trg khdo sat vé muc tang trudng

Kinh t& Viét Nam SUc mua clia hd

s& phat trién gia dinh
T8t hon hodc T6t hon hodc
b&ng hién tai bdng hién tai

Top 3 dicu Yg)

HO gia dinh
@Uon T(ljm An fodn Stc khde Van dé

thuc phdm mai frudng
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Dan s6 Viét Nam ngdy cang bi
ohdn manh bdi cdc phdn khic
NQudi fieéu dung khac nhau

~95 triéu Nngudi ~100 triéu ngudi
(~ 26 triéu ho gia dinh) (~27 triéu hé gia dinh)
Nam N Nam N

2019 2025F
Nhém ngudi fiéu dung chinh vao Ngudi tiéu dung donqng hon theo
25-39 tudi do tudi

55-+4100 [ 40-54 M 25-39 | 10-24 W 0-9

% DAn s& theo dd tudi

e 21%
2% 24%
22% 22%
16% 14%
2019 2026F
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X& hoi Viet Nam dang thay doi
nhanh chéng vé nhan khdu
hoc va 16i séng

-, a . = %
Muc dO hieu biéet Khdo sat nhing ngudi 18+
Sau trung hoc [ Lep10-12 B wWp 69 M wp1-5 B Ngoai giGo duc chinh quy

4 thanh phé I6n Nong thén
2018 | 2018 |
2012 | 2012 | T ——

R N
Nghe nghlgp Khao sat nhiing ngudi 18+
Nhanvien [ Tylamchd [l Nhanvien [l Nhéanvien [l Nongdan/ [l Part-time/
nhd nuéc van phong Iam thué ngu dén khdc/ thdt nghiép
4 thanh phé 16n Néng thén
2018 I — 2018 | 1 S—
-1 -1
2012 I — 2012 | [ ——
% HO gia dinh (2018 vs 2014)
4 thanh phg 16n Néng thén
Smartphone Internet Smartphone Internet
95% A\ +19pts 88% A\ +21pts 69% A +aspts 38% A +28pis

% HO gia dinh c6 thanh vién
Iam ndi trg tai 4 thanh phé 16n

2018 I ob

2012 I o8
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Cau trdc gia dinh nhd hon vdi
nhiéu hd gia dinh hai thé hé

Quy mé ho gia dinh qua cac ndm

4 thanh phé I6n Nong thén
4.6 4.6
4.5 a4
I I I I \ i i 37 37 36 o
2012 2014 2016 2018 2025F 2012 2014 2016 2018 2025F

% Ti 1& phan bé theo quy md hé gia dinh

4 thanh phé 16n Nong thén
16 13
18 V 26
30
28
29 29
22
° / ; / 28
10 14 20
2012 2018 2012 2018
B 1-2thanhvien [l 3thanh vién B 4thanh vién [ 5thanhvién 6 &+ thanh vién
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Sdc mua cua ngudi tiéu dung
ti€p tuc tang vai tang I18p
trung luu va thugng luu

Thu nhap trung binh méi thdng theo dau ngudi (triéu)

4 thanh pho I6n Nong thon
T6c dd
tang frudng
T6¢ @6 hdng ndm
tang trudng 2012-2030
ha&ng nam +6.5% } T6c dd
20122018 fang fiéng,
8.5% 18c 66 hdang ndm 4.
+0.07%0 45 tang frudng 2012-2030
h&ng nam +7.0%
2.6 2012-2018 2.2
I 13 49.9% I
2012 2018 2025F 2012 2018 2025F

% ho gia dinh theo thu nhap

4 thanh phé 16n

Nong thén

[ Thunhépthdp [l Trung binh thdp B Trung binh cao B Cao (PO)
PC) (PC) PC)

24 Kantar — Insight Handbook 2020



Phan I8n chi tiéu cla ngudi
tiéu ding van danh cho

thuc phdm tusci séng va hang
tiéu dung

Ca cdu chi fiéu ctia ngudi fiéu dung
% chi tiéu moi thang

Gidi tri
Gico ti€p/ quan hé
SUc khoe
Knhac
Gia dinh
Du lich/ 1& hoi
Giao thong/ di lai
Tiéc ich khac
An uéng
Tiét kiém
Gido duc
Thyc phdm tuci/ FMCG

Nong thén

109
37 W27
35
¥ I 061"
N 6.4
B16
5.5 4.5
. .5 4.6
I 0.5 42
I 132
N 54
I 27 .1 I 6.9

B T3ng so véi 3 ném trudc

Khocmg cach glu’a cac hé qla dinh c6 thu nhap cao
va thu nhap thap (dlem phan tram)

<

Ti&t kiem

11.7

< &

Pau tu Du lich/ I& hoi Gidi tri

4 thanh phé I6n B Nong thon
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MUc séng cao hon vai nhiéu
thiét bi tién tién han nhd
vAo Viéc thu nhdp tang

Khodng cdch gida
cac hd gia dinh cé
thu nhép cao

va thu nhap thdp
(cliém phdn tram)

— w @ S 2
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.%T g 2 = z o gg g 3 O
3 3 Qs o =+ 35 < <
Q O S o o) 5 2y
5 3 < 2 2 3
o 5 5 3 =
> a 3
Q &
% HO gia dinh
X .
Bo gia dung

Nong thén

Khodng cdch gida
cdc hod gia dinh cd
thu nhép cao

va thu nhap thdp
(ctiém phan tram)

uoyo opu Aoy NG 7.1
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g I 358
uop nuog NG 317
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Xu hudng tiéu dung

(YY) Health is wealth
A4
“Téi thudng udng b sung vitamin vér thuc phdm chiic nang.”

~60% hé gia dinh & 4 thanh phd 18n va néng thén déng

*Téi mudn xem thém nhiéu san phdm mdi dé cham séc stc khde
va gia dinh.”
~80% ho gia dinh & 4 thanh phé 18n va néng thén déng v

“Téi han ché st dung cdc vart lisu cé thé gay hai cho maéi trudng.”

“Téi thich mua nhiing thuong hiéu bdo vé méi trudng.”
Hon 2/3 ho gia dinh 8 4 thanh phé 18n va néng thén déng v

% Beauty blooms
“Ngdy nay ban phdi cham séc da ngdy cang nhiéu.”
~70% hd gia dinh & 4 thanh phé 16n va néng thén déng v

“Ngdy nay 16i lo Idng hon vé can ndng clia minh va cac thanh vién
frong gia dinh.”

H6 gia dinh déng v 74% 4 thanh phé 18n 70% ndéng thon
(+8pts vs 2012) (+3pfts vs 2012)
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0

Finding Ease, Loving Life

“Toi mudn xem thém nhiéu sén phdm mdéi dé nudng chiéu bdn than”

Ho gia dinh déng ¥ 41% 4 thanh phé 16n 30% ndng thon
(+8pfts vs 2012) (+3pfts vs 2012)

“Toi mudn xem thém nhiéu sén phdm mdéi dé cudc séng clia 1oi
dé dang hon.”

2/3 ho gia dinh ddng ¥ (+3pfs vs 2012 (+5pts vs 2012
4 thanh phé 18n) néng thén)

Self empowerment

“T6i tin vaio tuyén bé clia sén phdm.”

Chi 1/3 ho giadinhddngy  (-10pts vs 2012 (-6pts vs 2012
4 thanh phé 18n) néng thén)y

“Ngdy nay 1éi danh nhiéu thdi gian hon dé fim kiém théng tin
truée khi mua”
H6 gia dinh déng v 55% 4 thanh phd I18n 59% ndéng thon

(+3pfts vs 2015) (+3pts vs 2015)
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Co héi phat trién
cua nganh FMCG
Viét Nam



Su tang frudng cua FMCG

doi véi muc tiéu thu tai nhd
chuyén sang ky nguyén mot
ch s6, tuy nhién cho thay cdc
tin hiéu fich cuc & Nong thén

12.3 12.0

10.4
65 8.8
6.4
4.4
27 I

2012 2013 2014 2015 2016 2017 2018  MATP9 2019

4 thanh phé I6n W Nong thén

CAGR (2012-2019) 4thanh ph&1dn  Nong thén

Gid trj +6% +8%
SAn lugng +4% +7%
Gid cd frung binh +2% 0%

Ky vong trong 2020 - 2025

5-6% GIA TRI TANG TRUGNG
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Chi tiéu cho FMCG du kién
sé tiép tuc tang vai cac
dich vu sé&n phdm mdi

Chi tiéu trung binh hang thang cho moi hé gia dinh
(‘000VND)

735 776 et 7 @

613 657 676 693

512 562

2012 2013 2014 2015 2016 2017 2018  MAT P9 2025F
2019

4thanh phd I16n . Nong thén

CAGR 2019 - 2025F

O)C
+2.2% 22+5%
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BEn canh Nnhing mat hang
thiét yéu, ngudi tiéu ding

chi tiéu nhiéu hon cho cdac
s&n phdm D6 udng v& Cham
soc cA nhdn

% Phan bé gid tri trong nganh FMCG

4 thénh phé 16n Nong thon

B sa&nphém [ pdusng B Thucphédm [l chémséc [l Chamséc
ba sta doéng hép cd nhdn gia dinh
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Mang lai nhdng Igi ich cho
sUc khoe, tién Igi, vé sinh va

% gia tri tdng truéng

Dairy

.

Beverages

Packaged Foods

(s

Personal Care

65

Home Care

5.2%

Top nhing ngdnh hang tang trudng

. SUa chua uéng chiic nang
. Thdc udng hén hop

. SUa hop hé trg phat trién

« Bo thuc vat

3.2%

. Tra pha sé&n

« Nudc sudi déng chai
- Nudc hoa qud

. Cd phé hoéatan

« Nudc udng tang luc

3.3%

. Chdo

- Bdnh snack va cac logi ddu
. Kem

. $6t (Hau, St & Mayonnaise)
. Thdc an déng hdp

- Lap xudng

11.6%

+ 58n phdm chéng ndng
« Chdm séc da mat

. Geltdm

.« RUatay

- S&n phdm khd mui

7.1%

+ HOp khan gidy

. Vé sinh san va toilet

« Ladm mat khong khi/ loc khdng khi
- Nudc tdy

16ng FMCG

+5.5%
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su vui thich tiép tuc Id nhing
yéu 16 thic day tang trudng

% gia tri tdng truéng

Nong thon Top nhing nganh hang tang trudng
A - Sita hop hé tro phat trién
=l PN . Sda chua udng chic nang
.« Thic udng hén hap
. (o) ?
Dairy 14.7 /o . Sla nudc
« Nudc hoa qud « Nudc sudi dong chai
. Nuéc uéng + Tra phasén
A chdc nang
+ Nudc ngot cé ga - Bia
Beverages 9.2%
- Lap xudng
« Kem
. Thuyc phdm déng lanh
A . Banh snack val céc loai déu
- Banh quy va bdanh
(o) .
Packaged Foods 4.7% . 88t (Bt, Ca chua, Hau)

. S&n phdm chéng ndng

. RUatay
. Geltdm
EJ@; A + S&n phdm khd mai
« Vé sinh phu nd
Personal Care 11 .6% . P e P

Chdm sé¢c da mét

< . Nudc tdy
AN . Khan an dé ban
. Vé sinh san va toilet
o >
Home Care 3.5 /o . Gidy toilet
18ng FMCG

+8.8%
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G thanh thi, han mét nlia cac
hang muc FMCG van cé thé
tang trudng dua trén ca s3
Nngudi tieéu dung, ddc biét Ia
ngdnh D6 udng

Khich thudc: % gid fri

Tiém nang 45% Pac biét 4%
80%
70%
o) 60% Y
c
O
o}
= 50%
(®)]
5
bl
= 40%
E
hej o« ©
O 30% | - N
* O
- @
20% : O

' . . . Y
& e O
. . ° o () [ J
10% @ 9. c o © ® °
o { . : O
. O

5.5% O .’ 0
- a o QY I
0 10 20 30 40 50 60 70 80 90 100
Chua khai thac 12% o . bat dd chin 5%
7% Ngudi mua
@® 5an phdm Db udng ® Thucphédm @ Chamséc @ Chamséc
ba sta déng hép cdnhdn gia dinh
P ~ < ~ ~
FCMG o o/ Tong sd nganh hang da
TANG TRUGNG 55 /O éé /o tang trudng bén ving
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@) nong thdon, ca hdi hda hen
cho nhiéu danh muc s& ma
rong han nda trong cac

[INh vuc

N6ng thon

70% | Tiém nang 36%

60%

O 50% ®
C

O

5

=

o 40%

C

O 0
e}

=% | . B
N

O}

2

% 20% .

10%

8.8% '. @
0% .
0 10

20 30

Chua khai thac 17%

® 5san phdm
ba sta

FCMG
TANG TRUGNG

Pé udng

8.8%

Khich thudc: % gid tri

bac biét 1%
([ J
) o o 5
() ( ® @ .)
° ® o J s
® () - -_a .
40 50 60 70 80 90 100

. bat dd chin 7%
% Ngusi mua - ?

® Thucphém @ Chamséc @ Cham séc
déng hép cd nhén gia dinh

61 o Tcﬁng s6 nganh hang da
O tang fruong bén ving
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Tom t&t nhiing y chinh

Sn dinh kinh 1& vi mé

ol

Kinh t& vimo Viét Nam bung sang véi cd thach thic va
ca héi mang dén

Nhu cdu trong nudc, khu cong nghiép va xdy dung, FDI,
xudt khdu vé& du lich 1& nhiing yéu 16 chinh thic ddy
tang trudng kinh t&

Téng quan ngudi diing dang thay déi

Ko7

AN

Nhiéu d6i tugng khach haing khac nhau mang dén nhing
yéu cdu khéc nhau

Quy md hd gia dinh nhd hon ddi héi cée chién luge goéi
s&n phdm théng minh hon

Nhing nhu cdu mdi kéo theo stic mua tang

Tiép tuc tdng truéng trong nganh FMCG

Zll

FMCG dang tang trudng mot chi s6, nhung du kién sé
1i8p tuc phat rién Nhd vao sy phat trién sén phdm mdi

Cac san phdm chdm séc cé nhan dan ddu tang trudng

VAan con rdt nhiéu ca hdi cho cac nganh hang khéac

38
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Xu hudng
fieu dung
trong cac linh vuc
pho bién



(-

Thidc udng dinh dudng

#1 D ubdng ti thuc vat dang phat trién
#2  Hudng dén sy tu nhién

#3  Dinh dudng cao cdp

#4  Dinh dudng khi di chuyén

#5 Phan nhém cac logi dinh dudng

#6  Tréi nghiém huong vi

#7  Ngudn gbc v xudt xi
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Xu hudng clia danh muc Thic udng dinh dudng

#1 Do udng tU thuc vat dang
phdat trién
Ngudi dung dang dan tt bd nhing loai sta

RTD (Ready-fo-drink) thay vao do 1 cac loai
sda ngudn gbc thuc vart

D6 udng ngudn géc thuc vat*

(2018 - 2019) p
61.0

50%

48.%/.

49.0

A

% NQUGi mua Cdc thé logi sén phdm 7% 201950 véi cac nam fruse

Gia tang gid tri %

B Thic udng ti ggo
B Thuc udng ti ddu nanh
B Nhing thic udng ti thyc vat khac
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#2 Hudng dén su tu nhién

Khi diéu kién cudc séng ngdy cang cao,
Moi NQudi san sAng trd tieén cho cdc
s&n phdm cao cdp hon.

Cdu tric thu nhép cta hd gia dinh é 4 thanh phd I16n

21% 25%
21%
25% - [ Thu nhép thép PC (<=2.25M VND)
: [ Thu nhép trung binh thép PC (>2.25-3.75M VND)
38% . Thu nhdp trung binh cao PC (>3.75-5.5M VND)
{e]
36% [0 Thunhép cao PC (>5.5M VND)
34%
25%
18% 15%
2017 2018 2019

“Chdét luong thuc ph@m hiu co dang gia”
% Pong y

50% 4 thanh phd 16n 58% Nh6m fhu Ahap cao
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SUa hiu co dang phat trién nhanh chéng
tU ¢ s& Nhd va tao co hdi méi cho
thi frudng dinh dudng.

% «100¢ 100,

. 0 0+ 100,
ORGANIC ORGANIC ORGaNC

Sta nudc hdu co
(TH, Vinamilk, Dutch Lady)

] 530/0 +52.000 hé gia dinh mdi 29%

Tang trudng vé san lugng % Ty 1& tham nhap Ty 1&é mua lai %

(vs YA) thi frudng%

Ngudn! Worldpanel,Divis Our Foresight 43
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Xu hudng clia danh muc Thic udng dinh dudng

#3 Dinh dudng cao cdp

S6 ngudi trén 45+ dang tang rat nhanh

va du kién sé& chiém 42% téng dan s& cd nudc
frong 10 nam t&i. Biéu dé md ra co hdi cho
ngonh F&B phu hdp v3i nhu cdu dinh dudng
clia ngudi cao tudi.

Du bdo ddan sé ngudi 45+ nam 2019 va 2038

Dan s& Viét Nam

3 -28%
95 friéu 27 triéu ngudi
Dan s& Viét N

rneu 44 triéu ngudi
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Khi dan s& gia di, diéu dugc quan tam 1

chon thuc phdm 18t cho stc khde va diéu

ndy m3 ra mot tiém nang cho cac loai

s&n phdm dinh dudng nhu Sta bdt, nudc udng
cd ngudn gbce ti hat hodc yén sdo.

Ly do chon nudc udng ¢ g

cho stic khde (cdi thién sdc khoe,

gidi ddc, Ho trg tiéu hoa, 148
I&Gm dep da, ngli ngon,

kiém sodt can nang) 122

% Iy do: Chon d6 udng vi
stic khée 25-44 tudi 45+ tudi

Nhdng ngusi cao tudi chon
s&n phdm dinh dudng nhiéu hon

% miic dé tham nhap héing tuén tqi 4 thanh phé I6n
5.8

4.3
3.7 31
29
1.5 I I
Sta bot Sta ti hat Yén sdo

B 25-44tuéi [ 45+ tudi
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Xu huéng ctia danh muc Thiic udng dinh dudng

#4 Dinh dudng khi di chuyén

Ngdy nay, Viét Nam c6 dan sO fré I8n, cho
thay su blng nd clda tiéu dung on-the-go.

2018: dan s6 95 triéu

39 triéu
~42% dan sb.

0-4 59 10-14 15-19 20-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70-74 75-79 80+

Nhiéu ngudi tré hon, ra khéi nha nhiéu hon

4-6 7-12 13-18 19-24 25-34  35-44  45-60

B Ra ngodi B Tqinha
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Ngdanh hang Dinh dudng van con nho,

dé cd dudgc nhiéu lua chon hon khi moi ngudi
v&ng nhd, cac nhd san xudt cé thé cung cdp
nhiéu Igi ich m3i hon trén nhing Igi ich c6t i

1A stc khde va ndng luong.

% Thai diém udng Top 3 Iy do

Pé udng thic udng dinh dudng
1 Tang ndng lugng

2 Cdithién stc khoe

3 S48 thich

Pé mang theo ra ngodi

o | 1 Lam diu con khat cla 1o
Ngudi tré Ngoadi dudng 2 Thdiquen
(19-44 YO) 3 DBdanh thac t6i day
B Thuc udng Khac
dinh dudng

Ly do uéng thic uéng dinh dudng hodn todn khac vdi
ly do udéng thidc udng mang theo ra ngodi
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Xu hudng clia danh muc Thic uéng dinh dudng

#5 Phan logi nhém dinh dudng

Thi trudng dinh dudng ludn ddi md&i theo thdi
gian va&i cac s&n phédm da dang hon,
chuyén dich nhu cdu clia ngudi tiéu dung
tU thanh mat, Igi ich Iam dep va

cdm xUc dén nhing cdu chuyén hdp dan.

S8 lugng s&n phdm
tfung mai*

198 195

2018 2019

M6t s& linh vuc déi méi

Tr3 nén Truyén tai Mang cdm xdc
thanh loc hon Ioi ich ladm dep nhiéu hon
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Thi phdn nhu cdu do uéng I8n nhat 1&g gi?

Pd udng hang ngdly va do udng tang cudng
sic khde I& hai loai dd udng dinh dudng phd
bién hang ngdy.

4%
udng trudc khi ngl

8%

Khdi dong

ngdy mdi

13% 15%

Ha nhiét Kém thém
3%
Giao thiép
5%

21% Trd chuyén

Tang cudng 20=% N

suc khde Hang ngay
11%
Cuéi tuén
bén gia dinh

}% N ~,0 . R A ~
Tang cudng Thai diém Lién két

Ngudn! Worldpanel,Divis Our Foresight 49
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#6 Trdi nghiém vé huang Vi

M3 rédng khau vi clia ngudi tiéu dung bang
cdch da dang hdéa nhing huong vi dang
dudc chud trong. Bdc biét ddi véi gia dinh cé
tré em va thanh thiéu nién.

Thiic udng dinh dudng pha sén - % thi phan sén lugng

22.50400 1 ¢
29.5050.7 30.5j0-0 3.9l 7 30035
70,250 3 <0.2J70.0 - 66.5 /54
. 64.3)
2017 2019 2017 2019 2017 2019 2017 2019 2017 2019
T6tcahdgiadinh  H® gia dinh Ho gia dinh H6 gia dinh H6 gia dinh
V3 fré em cé frée em c6 thidu nién frudng thanh

va thi€u nién

B Khong vi B covi

Sa c6 huang vi, stta chua udng cé husng vi,
sia chua cé huong vi, nuéc ddu nanh cé
huong vi, thuc phdm bd sung dang 1&ng,
nudc U ddu.
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Case study: su pha trdon cla huong vi fruyén
th&ng va quéc t& - Vinamilk NEp Cam va
Probi Viét Quat knéng chi thanh céng trong
viéc chinh phuc ngudi dung ma con dat

ti 1& t&i mua cao.

Vinamilk N&p Cé&m
Tungra Thang 10/2018 % Tilé diing thit sau 1 ném tung ra sén phdm

r=a
2
e

Bat dugc 14% thédm nhdp o v w o

g 2 2 § L L X x L L L L L g L e L
sau 1 n@m tung s&n pham z 3 f‘ 2 3 3 T Tz T 3T O3
36% 11 1& tai mua s&n phdm N =220 R 3I8882F 38

Probi Viét Qudt

Tungra Thang 04/2018 % Ti Ié diing thir sau 1 ném tung ra s@n phdm

Batdugc 05% thdmnhdp « ¢ v 2 2 ¢ v © 2 ¢ o 9 @ @
' T > X X X X X X X X § X X
sau 1 nam tung san phdm 2 3 3 22333 33 ERE R
N2 0o R I8 8IS

31% t11é t&i mua sén phdm
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Xu hudng clia danh muc Thiic udng dinh dudng

#7 Nguon goc xudt xu

Ngudn géc / tiéu chudn qudc té thudng
gdn lién v&i chat lugng & tinh chan thuc.

% Pong y Néng thén
Qudc gia xudt x&t quan trong hon 54%

tén thusong hiéu

T6i doc nhdan sé&n phdm dé trdnh mua 86%
thuc phdm khong 16t cho stc khoe ©

SGa tuai
Nong thon
Tang trudng san luong A 19%
| % ngudi mua 57%

Trai bo A2 tdng trudng sita dang Iéng va bot

SUa dang boét
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Thuc phdm va do uéng

7 xu huéng néi bat

#1  Can bang 1a xu hudng sdc khde mai

#2  Thudn tién 1&én ngdi - don gidn hoa cudc séng

#3 Cong thic thanh céng = thic an ngon + vui vé

#4  R® ngudn gbc, 1dng tin va sy lya chon

#5 “Chd&t” tfrong nhiing ngudi tiéu dung thich thé hién cd tinh
#6  Thé hé co trach nhiém

#7  Xu hudng out-of-home
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Xu hudng ctia danh muc Thuc phdm vér dd udng

#1Can bang 1& xu hudng

It han 1& nhiéu han - Nhan thic ré hon vé cac
van dé stc khde tiém an, cac sé&n phdm

it dudng / khdng dudng ngdy cang dugc

lua chon va trd nén hdp dan.

Giam it dudng “Téi thich mua nhing
Sta dang 18ng - % S&n luong thic uéng khong/ it
dusng”
8.6 0 R
' % Dong y
17.0 18.7 71 o/o 66%
4 thanh Néng thén
MAT P&'17 MAT P6'18 MAT P&'17 pho ion

B Binh thusng [ Tt dusng

Sk phdm khdng ol sy Attng Lo vk
< €t w4 g b 0

Sta hat TH true nut Coke Light Vinamilk Happy
Knéng dudng & ngot Khong dudng va chat Tra sta it dusngt
ty nhién bdi qua chala X3 bo sung gidp ngdn

chdn sy hdp thy chét béo

AL R A

i e i

@‘8&-

chanhl chanh | chanh ]

g 3 ol S
Milo LaVie Cd phé dja phuong
Dang it dudng mdi ft dudng & Calo st dung dudng an kiéng
nhung Igi thém nhiéu

bot ga sdng knhodi.
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Ngdy cang cd nhiéu ngudi tiéu diing c6 xu
hudng bdn ron va tron 1an cudce sdng riéng tu
va cdng viéc. Ché dd an udng I&dnh manh va
can bdng & nhing gi ho hudng dén.

Thay déi lugng thic an - Cé v thic va can bdng hon
vé stc khoe

v v A

néi rdng ho dang gidm  ndi réing ho dang gidm néi r&dng ho dang gia tang
hodc logi bd chat béo hodc loqi bd “Red meat” chdt xa trong ché dé an
tfrong ché dé an udng trong ch& dd an udng udng cla ho

cla ho cla ho

"%
‘*«ie“a
N\ g
anel Division | Smart Shopper Survey | Our Foresight 59)
rban Vietnam 4 Key Cities




Ngudi tiéu dung dang ngdy cang tim kiém
cdc lya chon dinh dudng thay thé. Su gia
tang cla xu hudng dya trén thuc vat mdi
(Gao/ Hat cd nhan/ Nga cb¢/ Hat mam).

Thidc udng ngudn géc
thuc vat dang tang tudng*

21.1% 50%

% Ngudi mua  Mdc phét trién

Vinamilk ddu nanh Vinamilk

TH qud é¢c chdé,  TH hanh nhan & déu dé & ggo rang
Hat macca qud gdc hanh nhan
03/2018 07, 08/2018 05/2019 08/2019
2018 2019
N
7
04/2018 09/2018 07/2019
Vingmilk ) Fami Go Nestle Nesvita Vinamilk
hat ¢ chd 5 logi hat yogurt hat 6¢ ché
= gumdh M - : . ":““\-n. '”"J.
i@ = ﬁwﬂm‘”,b i '-;é_rl
o
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Duy tri mot 161 séng Idnh manh, tudn theo
ché dd an udng Iadnh manh haon, chon loc
han va linh hoat han.

Su xudt hién cla thuc phém
thay thé gao/ ché dd an low-carb

HItDIEmMach  Hatammach st oem mach
iy e trding Thai Lan Kirkiang

Absolute 5009 Signature HTos
185.248 ¢ 100.000 ¢ 855,000 ¢ 335800
v beamartvn Wowmart VN Nam An Markst

Lua chon nhing dich vu Ién k& hogch cho blda an
dé c& gdng va nd luc gid gin ché& dé &n phd hop

“T6i thich mua nhing
logi thdc an it calo”™*

48% 40%

4 thanh  Nong
ph6 thon

6 Meals Plan

Thyc don an kiéng pht hgp =
v& mé hinh dang ky bia an . %« =
héng tudn nhu Smartmeal, & B8 &
FlavorBox, 8020Fit dang 3 -’33. F
nén phd bién, xéc dinh rd ‘
cdc nhu cdu khac nhau
nhu gidm/ tang can, tép
ca bdp, v.v.

FLIFOQOD N

WEEKLY MEAL PLANSFOR A HEALTHY
SMEALS +3 SNAGKS PLAN LIFESTYLE
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#2 SuU thudn fién len ngdi -
don gidan hdéa cudc song

Cudc s&ng ban rdn 1& co hdi dé phat trién
cdac sdn phdm an lien va déong gdi phu hop

“T6i Ua chudng vao thuc phdm

tién 16 (Thuc phdm ché bién s&n/ 61%  54%
Thie phdm tién Igi/ Gia vi) aé 4thanh  Néng thén
ndu an don gidn va nhanh chéng” phd

Nhing thyc phdm thay thé
dudc chdo dén nhiéu hon

BAnh mi déng gdi

A A
.. /1.3% 51,000
gia tr tang lugng
ngusdi mua

XUc xich dong gdi

A A

56% 47,000

gia tang lugng
ngudi mua
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Cach ti€p can thudn tién dé gidi quyét cac
van dé clia cudc séng va cung cdp thém
gid tri cho ngudi tiéu dung.

Mi ly v&i xdc xich

A A

56% 47,000

Gia trj Tang lugng
ngudi mua

Mi ly Omachi v3&i xic xich ra mat vao thang 11/2017

Ty I& dung thit 1 nam sau khira mat (%) Ty 1& mua lai tich 1Gy 1 nam
sau khi ra mat (%)

=== Category average

=== Omachi Cup Noodle
with Sausage

4.3

Trung binh
ngdnh hang

23.6% 29.9%

" wn
L LLexgLeLeLeLeeLees
333553333;;333
< O N N
ey =283 &8858LI 8D

Tan dung cdch tiép can dya trén thj frudng theo thdi diém,
Masan gidi quyét yéu cau clia ngudi tiéu dung 1a cd mot lya
chon bd dudng nhung van ngon miéng cho ba trua nhanh
choéng tai nai ldm viéc.

Chién dich thanh céng nhd tan dung ca st hang dau V-pop
Bich Phuong, mét ca st ndi tiéng trong thé hé Millennial.
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Coéng nghé dang thay déi cach an udng
clUa ngudi tiéu dung.

Dich vu 2.0

Nhing nén t&ng gico nhén thdc | ... ngdy nay trd —
an tan noi nén dé dang hon & '

véi viéc thanh

|
todn qua vi dién “
1l hudng dén it “ " =D
—

dung tién mat

...dinh nghia Iaqi
“fast-food” v&
danh déu budc
ti€én maéi nganh
F&B trén digital

ROBOT néu an
[ihormonmix ]

ROBOT NAU AN THERMOMIX TMS

38.600.0004

Thiét bi nha bé&p phat trién dé theo kip nhip sé&ng bdn rén, tiét kiém thai gian
& cbng stic clia ngudi tiéu dung.
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Xu hudng ctia danh muc Thuc phdm vér dd udng

#3 CONng thuc thanh cong:
Thdc an ngon + vui vé

‘ “Eat“xperience
Khdéng chi ld gid tri chdc ndng ma con
mang lai fr&i nghiém tuyét vai.

Nhang san phdm, ER
qudng cdo ddanh
manh vao nhing
gidc gquan cua
Nngudi tfiéu dung.
Ba dang va 1
phong phO. Tuong &t Chinsu siéu cay ~ Orion - Choco-pie den

Ty & dung thi Muc dé thédm nhép

O, e PR _

6.2% (ra m&t thang 12/2018) 29 P1S  so véi nam ngodi
-

Q Phéi dim nh. 0
Z\] ﬁm.mmumém}

V& nhiéu nhing cdm
gidc khdac nhau dan
khém phd

Khac véi dinh dudng chldc nang, trdi nghiém dung
s&n phdm 1& mot hanh trinh tha vi

OREO cookie

3.7 pts 2 .-{
Mc d6 tham nhap - <
50 v&i nam trudc Chién dich “Mi I8¢ “tao ra lan m J

Vi chién dich truydn thong mai song 18n tren TikTok.

“Xoay Oreo - Liém Oreo - Chdm Oreo”
phd&i hgp cung Sa Tung MTP
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“*Modition” - Hién dai héa nhing truyén théng
Nhdng sdn phdm cé huong vi quen thudc
co thé dugc Iam mdi theo nhing cach riéng
phu hop hon.,

Milo vé& diia cé thé phdi hdp tao ra
mén trang miéng: Milo dém, dua dém

Vinamilk sta chua Fami Go Revive chanh mudi
nép cdm v3i gao tim va mé den

O, O, O, O, O,
14% 40%  46% 7.3% 40%
T & dung thi Dung thi Tai mua lai Ti1é dung thi Tai mua lqi
sau 1 nam ra mat 1&n sau sau 1 nam ra mat 1&n sau

1)0G8rden TheFunt OrgarcSoms Chum (TF

Khéng cdn phdi dgi cho dén khi ngusi ban
hang rong di qua, bdy gid moi ngudi cé thé
fim thdy chudi Soya Garden cho mét ly
ddéu hd hodc stta ddu ndnh
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e P an/ thdc udng troén 1&n/ hoa 1éan

Ranh gisi gitia dé an va thidc uéng cé thé

bi x6a nhda bdi su séng tao ra cdc mén mdi,
tron lan v&i nhau.,

Trén chéu k&t hop véi nhiéu
nguyén liéu khac tao nén
nhing mén mdi la hon.

PETAY
o~

Long do tring mudi, thudng dugc dp dung trong thuc
phdm man, két hgp vao trd sda, cd phé va dd an vat.

Kem Wall
Nhing thic Good mood vifrd xanh
%’- udng k&t hgp \%}a v3i vi sta chua e g PN
> nudc trai cay o
LY By o 18,000
hé gia dinh

R—

A e e i A ho gia dinh
ang trudng gid tri ad
2540/0 5o v8i nam trudc 34,000 o dung sau

5 thang ra m&t

4 Kitkat trd sta
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#4 RO nguon goc xudt xd,
IONg tin va su lua chon

‘ Tinh rd rdng, minh bach

Tdm quan trong ngdy cang tang trong viéc
chiém dugc 1ong fin clia ngudi tiéu dung
trong bdi cdnh lo ngol g|o Tong vé an todn
thuc phdm va ngudn géc sdn phdm lién
quan truc tiép dén Stc khde va Bénh tat

- 2 m&i quan t&m hang ddu cla ngudi

tieéu dung hién nay.

Hién tai diéu gi Id méi quan tam 16n nhét ma ban va gia dinh
clia ban c6 thé phai déi mat?
% cdau tra 16i

[ | Cf)ng vi?c & Thu nh(jp: Bcﬁ’o dém 13.2 12.1
cbng viéc, va thu nhdp clda gia dinh

[ Chi phi & Gia ca: Chi phi nhu y&u phdm,
chi phi thyc phdm, xang

B Caéc van dé mai trudng: han han,
nudc man, 6 nhiém mai frudng, 18.2 20.3
bénh tU vat nudi

B Suc khdée va bénh tat 22.0 21.5
B Anfodn thyc phdm

26.7 26.4

Quy 3/2018 Quy 3/2019
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Ngudn g&c / tiéu chudn qubc t& thudng
gdn lién v&i chét lugng & thé logi. Céng
nghé t6t clng I& mot yéu 16 gia tang dé
thdc ddy su lya chon clia ngudi tiéu dung.

% Hé gia dinh déng y

Thuong hiéu quéc t& cé chdt lugng S&n phdm nhéap khdu cé chét lugng
16t hon 16t hon
2013 2017 2015 2017

@ 4thanhphé @ Noéng thén

San phdm nuéc ngodi sita bét cho tré so sinh

% Thi phén
79 80 81

I Thang 09/2016
08 70 72 B Thang 09/2017
. Théang 09/2018

HCMC

TRUY XUAT NGUSN G6¢
BLOCKCHAIN

TE-FOOD Ung dung céng nghé
Blockchain

U néng trai dén ban an
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a Heritage hallmark
Nai xudt x&t ¢é uy tin chidng nhén ddc quyén
va chat lugng.

Chat lugng ddng tin cdy hodc nhan hiéu dia phusng
I& chdng nhdn cho chdt lugng va tinh déc quyén

XUAT mm‘

< Bho

X&p hang mua . -m:z—*—'-'-»‘:'a':- 2_._...
banh trung thu 2 oy
ty ch& Bdo Phuang

Py . el
tai Ha Noi Nt § T e Q -
‘ e 3 7 2 hy, 38

Cdc nha san xudt FMCG ndm bat tam Iy nay dé truyén
théng va lam néi bat cac sén phdm, gia tri chinh héang
Nudc mam Nam Ngu Phi Quéc - Ra mdt 07/2017

59

3.6

=== Trung binh todn ngdanh hang

=== Nam ngu Phu Quéc

c c ¢ £ € £ ¢ ¢c € ¢ ¢ ¢ c ¢
S < «© ‘9 -9 ‘Q G «C O «© G <G O O
EEE+—~—SEEEEEEEE
N O
°© v = ®2RIRY38IS Y
Ty 1& mua lgi tich IGy 1 nam sau khi ra mat (%)

l]chqu&dbng(ha’itai

PHU QUOC

Chai thiy tinh @

cao cap 500ml

Trung binh ngdanh Nam ngu Phd Quéc
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#5 Ngudi tiéu dung “chat”
thé hién cd tinh

An v& udng cé thé I&d mdt cdch dé thé hién
mot tang I8p, chuyén nghiép hodc phong
cAch. Nhing dd uéng ddc biét dang dan
dinh hinh mot s6 su khdc biét so vsi cac
loqi khac

Truyén théng van chiém uu thé nhung,
Hién dai du kién sé phd bién
13%

Frappe, mocha,
cappuccino, latte

43%
Cd phé den
44%

Ca phé sta
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Starbucks dugc mang dén

Viét Nam vao 2017, tao tiéng vang
I8n, xdy dung hinh anh va logi

cd phé dac biét.

The Coffee House (TCH) mang dén
TCH Signature dé gidi thieéu mot
thyc don cdc loai cd phé cao
cdp c6 ngudn géc U trang trai
hiu co clia ho 8 Cau bat, ba lat,

Cold brew dugc tang manh
gdn day mang dén mot thé loai
mdi cho khdach hang.

Sy bung nd clia cdc thuong hiéu
bia thi cong (beer craft) thu hat
nhdng ngudi uéng bia sanh diéu,
nhing ngudi cé thé trd gid cao
hon va cé dugc kién thic vé

bia nhdt dinh.

Bia Up ngudgc Ia cédch dung mdi,
ma&i mé cho s& déng, nhing ngudi
yéu thich bia dudng phd.
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An udng hodi cé
Cach thiét k& clia quan
I&m sé&ng lai nhing
ngdy dd qua hodc

mot nai ndo dé

qué huong than yéu.

Trd&i nghiém
van héa

Theme/ Concept

Cla hang anuéng s6 37  B&p nhd luc tinh Cuc gach qudn
Ma&u Dich

Haa lam céng chisa tal QUAN TRA NGAP SAC
MONG tha hd check-in banh noc

Phong tra tiéng Anh Cda phé Manga & Ha Noi

Blanc. Noir.
Goi mén bang ngdn ngld An 18i trong béng t8i
khi€m thinh
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Ch{ déng kiém sodt thuong hiéu ddc sén
KOL dang mang lai nhing 1dng tin s&n phdm
Hudng ngudi tiéu ding dén lua chon nhing
mon an phu haop.

Sy gia tang cla nhing k&nh danh gid dd an/ uéng

‘s

Thanh An TV Woosi TV

H6m Nay An Gi Ngon Ngon
bdi Dino
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... dan dau vé dd nhan dién trong va ngodi nudc

- Il'l'-'lﬂﬂ% HOM NAY AN Gl - AN SACH CAC MON XUA NG| DANH TU THOI ONG
e Ml BA CHUNG MINH O SAI GON !
- A e B HOM NAY AN GI @ 555K views * 1 year ago

Cac ban oi, hay bam DANG KY kénh mai cia Hom Nay An Gi tai day nhé: http:/bit.ly/lovehnag Ha

AN TOM HUM, OC LA, HAI SAN & dam O Loan. Du lich Pha Yén
|Seafood in VietNam

Khoai Lang Thang / Food and Travel @ 1.7M views « 1 year ago

AN TOM HUM, HAI SAN LOBSTER & d3m O Loan. Du lich Phu Yén |Seafood in VietNam
https://www.facebook.com ..

cc

Misthy kéu ctru ca dong ho khi an Ga phé mai Han Quéc va singurr
Xylitol
MISTHYTV @ 2.7M views « 2 years ago

HAY nhén SUBSCRIBE/DANG KY tai http:/bit ly/MISTHYTV ngay dé theo déi nhimg video m
MisThy' =~ YOUTUBE ...
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Xu huédng clia danh muc Thuc phdm vé dd uéng

#6 The he co frdch nhiem
Ngugi tiéu dung trén todn thé gidi, Viét Nam
quan t&dm dén cac van dé mai trudng.

Cho du ¢6 bj &dnh hudng bdi truyén théng hay thuc su
dén tu trdch nhiém cd nhdn, ngudi tiéu dung trén todn
thé gidi dang Ién tiéng vé cAc van dé mai frudng. Tac
déng cla rac thdi nhua da thu hat sy chd y trén todn cdu,
dugc xEp hang & méi quan tam hang ddu 8 chau A.

Top 3 Nhiing lo Idng trén toan cau va theo viing

25% 2
= o]
1 g z
20% = <
0 o -
k) Z o]
o c g =
0

15% 2@ 8
= ©

3

o

Rac thai nhya

10%

Bién @i khi hau
Rac thdi nhya
Bi&n Adi khi hau
& nhiém nuéc
Thi€u nudc

5%

An toan thyc phdm

8
5
(=4
)<
o1
o
C
]

O nhiém nudc
& nhiém nuéc
O nhiém nudc

Chdt thai
thuc pham

0% | |

Thé gidi Tay Au pong Au Chéau A My La Tinh

Mdc dii dang 8 giai doan ddu, ngudi tiéu ding Viét Nam
ciing dang chia sé méi quan tam ddi véi chi dé néng nay

% Déng y

“T6i thich mua nhiing ~ “Toi gidi han st dung  ...Nhing chuyén gia, ngudi ndi
thuong hiéu cé quan  nhing thd ¢ dnh tiéng 1&n tiéng va thu hat sy cha y
ta@m vé mai trusng” hudng dén & cdng ddng.

moi fruéng”

77%

Mzung Tea House - clia hang tr& thdo dugc
V&I db ndi that 1am tU vart liéu té&i ché va
dugc tan frang.
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Gia tang viéc dp dung cac sdn phdm than

thién v8i mdi trudng cdng dugc cac nha

bdn & nhdn ra va chuyén sang hanh déng.
Vietamese youth take on no-plastic-straw

challenge

Altrmatree matenals to plasts e hade barmboo stariess steel gass and sdeon

By Thei Xan | Tusk Tre News 3078 $1.2501.00 90 0057+* 0000

- '11-_ 434
: > 1Y n
¢ & "
S8y jp_f!,’?\
Clia hang st dung Quan bia bat ddu Nhiéu ngudi mang céc
I& chudi dé goi. st dung 6ng hat gidy. clia ho dén qudn
cd phé.

Qur Foresight 73




Pé nang cao tiéng ndi clia minh, nhiéu Nhan
hang da tham gia vao cac chién dich dé
dong hanh.

#Strawpocalypse
in Estella Place, HCMC - Lam ti &ng hat
da qua st dung

#trashtag
#challengeforchange
- Hoat déng don dep
moi trudng

ShoeX - Mét thuong hiéu gidly trong nudc da téi ché Marou tién phong frong xu hudng bean-to bar tai VN.
gidy Iam béng cd phé va téi ché chai nhya, canh Ho Iam viéc v3i cac chl néng nghiép tai 6 tinh. VJi
tranh v&i dong “green-fashion” clia Adidas, Nike da nhiéu huong vi khéc nhau ma ché bién thi cong dé
thu hat ddu tu 4 ty déng vao Sharktank. that sy tao ra khéc biét,
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Xu hudng clia danh muc Thuc phdm va dé udng

#7 Xu hudng out-of-home

Cudc s&ng Out-of-home dang dén phd bién

Mdc chi tiéu khi di ra ngoai
% chi tiéu thang

17.6
16.7
6.7
5.3 I

Nong thén

M 2014 W 2018
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Hon mét nlia chi tiéu cho thuc phdm va dd
udng fién Igi I& danh cho nhdng dip 3 ngodi,
ngang bdng vai cac nudc APAC khdc

v& cao han mUc trung binh todn cau

Gia tri trong nha + bén ngoai

o
©
0
¢}
S
00()\(> i
R
b
R R
o N~ WX
2 A I W)
N Vg
= <
o
s W=
S WS
N
> o ¢ © = c o o 0o o v
& 8 3 £ § 3 % ¢ 5 g =
<
'—géczggggﬂ-o
e L - c 0
T a @ 2 [= ]
= > > > < o)
O — o
=

B Bénngoai [l Trong nha
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Ngudi tiéu dung thudng xuyén mua sém
F&B out-of-home! Khdong chi cho do udng
knéng con ma con do udng dinh dudng,
dd an nhe & bla an nhe.

Ngusi mua (%) Tén sudt (1&n)

99% 39.1

Thidc uéng khéng con

64% 6.5

Thic udng dinh dudng

56% 7.2

0070,

P an nhe ngot & man

38% 4.3

7

Nhing blda an nhe

Nguédn! Werldpanel,Divis Our Foresight
N ) [ 1€




Thé hé 1ré |a ngudi quyét dinh, dan ddu vé
thi frudng F&B.

% $& 1an tiéu thu sdn phdm dé udng OOH theo db tudi
4 thanh phé 16n

49
46 45

28 27

13- 18 tudi 19 - 24 tudi 25 - 34 tudi 35 - 44 tudi 45+ tudi
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2, P R | A7 <
DOi mdi de chien thang
N&m bdt cac xu hudng chinh dé phat trién

doanh nghiép F&B cua ban trong thi tfrudng
nAng dong ngay nay.

Can bang &
xu hudng stc khde mdi

Thudn tién 1én ngdi -
daon gidn cudc séng

Cong thuc thanh céng
= thdc an ngon + vui vé

RG ngudn gdc sé& chiém
dugc 1ong tin va sy lya chon
Ngudi tiéu dung “chat”

thé hién cda tinh

Thé hé cé trdch nhiém

Xu hudng out-of-home
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&

Lam dep

Nhiing xu huéng ndi bat

#1
#2
#3
#4
#5
#6
#7

80

Phan mdnh ngudi tiéu dung
Phan manh thi trudng

NE&m bdt xu hudng tu nhién
Tang gid tri sédn phdm

S8 luong mua thay ddi

N3m bdt nhing khodnh khac

Cac kénh mai ndi
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#1Phan manh ngudi tiéu dung

NS I& mot thach thic khi nhdm muc tiéu vao
nhang Nngudi mua sdm tiém nang nhat,
nhdng ngudi thuc ddy su tinh t& cla linh vuc
cham séc sdc dep bdi vi ho chi chiém 20%
ddan s& thanh thi.

Trong khi d6 cong viéc gido dyc thi trudng
& rat quan trong dé dp dung cho nhdém
khach hang con Iai.

HEAVY
SPENDERS

LIGHT
SPENDERS

! orla

Ngudi chi tiéu nhiéu

(top 20% ngudi tiéu dung)
Cac sé&n phdm frang diém
dudc chi tiéu nhiéu hon

A

40% Chitiéu YOY

NAm ngodi: 2.9 items >>
N&m nay: 3.8 items

Su phdn manh

Ngudi chi tiéu it

(dusi 50% ngudi tiéu dung)
Céc s&n phdm trang diém
gidm chi tiéu

nel Divis

v
66% Chitiéu YOY

NA&m ngodi: 2.1 items >>
Nam nay: 1.5 items
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Xu hudng danh muc cham séc cd nhdn

#2 PhA&n manh thj frudng

Vi s6 luong I8n nhing sén pham h&ng nam.
Mdac du cd nhing chdm Igi vao ndm 2018.
N6 ddt ra dp luc cho cadc nhdn hang I6n md
rdng sé&n phdm cla minh bén canh van gid
dudc séan phdm cét 16i cla minh.

Ti€p xic nhiéu hon véi S$an chgi chat choéi hon

P 2 ~2 P -
cdac san pham mdi trong nam 2019
SG thuong hiéu/ kiu san phdm mdéi clia Sy tang trudng clia cac logi sén phdm
danh muc Lam dep chdm séc da mat
1076

Kem dudng &m é] 47 San phém méi

765 da mat
631

®)

426 Sta rla mat = 2554n phdm mai

Son méi [%E 41 S&n phdm mai
2015 2016 2017 2018

Top 10 nh& s&n xudt my phdm ching Iai cho phdn con Iai

% sAn lugng % tham nhép
top 10 nhéa sdn xudt hang ddu top 10 nha sdn xudt hang ddu
74% 72%
68%
43% .
I 3°I4> 36%
2017 2018 2019 2017 2018 2019
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Xu hudng danh muc cham séc cd nhdn

#3.1 Xu hudng tu nhién - Ve
dep tu nhién

Ngudi tiéu dung rdt mudn cé mot cdi nhin

ty nhién nhat cé thé. Mong mudn nhu vay

M3 dudng cho cdc dich vu Iam dep va
tang chi tiéu vao chdam séc da.

K&t qua fim kiém tir khéa “dep tu nhién” tir 2010 - 2019

Theo théi gian

NOTE NOTE
100 . .
75
50
25
0
01/04/2010 01/12/2012 01/08/2015 01/04/2018
Chi tiéu it (dudi 50% ngudi chi fiéu) Nhdng ngudi ngling mua sé&n phdm trang
Gi&m chi tiéu cho s&n phdm trang diém nam nay tang 20% chi tiéu cho kem
diém:; vé tang san phdm dudng mai, dudng dm da mat

sta ria mat, dudng dm da mat

Xu hudng:
Lam dep vinh vién

Khi thuén fién ddp Ung nhu
cdu lam dep tuy nhién.

Xam I6ng may, ndng  Son bdng moi
mi/ nhuém mau/
ma rong

Nguéni Werldpanel, Divis Our Foresight 83




Xu hudng danh muc cham sé¢c cd nhdn

#3.2 Xu hudng tu nhién -
Thanh phdn tu nhién
Ngudi tiéu dung quan tfam cao vé cdc thanh
phan fu nhién thé hién sy doi mdéi. Cac nhan
hang nhé I8n déu dang c6 gang cdi thién
dong san phdm dé dap Ung nhu cdu nay.

Tiéu dung duy ly tri ... dan dén gia tang sy lua
chon céc sén phdm tin tudng
12 thang két thic vao 09/2019 vs nam ngodi

A
Kem danh rang fy nhién 15 a@iém
A
D&u gdi thién nhién 2.8 diém
“T6i thich chon sén phdm
lam dep tu nhién A
(% ddéng y) Innisfree Cham soéc da & 1.1 ciém
Trang diém
.. nNhing s&n phdm mdi ... cac thuong hiéu dia
P PN w A P R
Khainiem “tunhién” frong phusng mai noi
cAc thanh phdn, bao bi “tu nhién” clia thanh phan
va tinh bén ving hGu ca va khdng chat thai

: A, La Bambi - mét nhd phén
'4" o ph&i fryc tuyén ddy dl céac
&>‘\”’“ w53 phdm chdm séc cé nhan,
my phdm dia phuong.

Tarte x Love Planet B.A.E
Sephora And Beauty - before
(Unilever)  anything else i
(Hema)

" FRESH and NATURAL -
., Khéng nhya, cac sén phdm
x& phong tu nhién
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Xu hudng danh muc cham sé¢c cd nhdn

#3.3 Xu hudng tu nhién -

- cam hung kinh doanh thén
thién v&i mdi truéng

Tu duy ngdy cang robng hon, ngudi tiéu dung
s& xem xét tdc dong dén moi trudng. Than
thién v&i moi trudng 1&d mot diéu can thiét
v8i mdi nhdn hang.

% Hé gia dinh dong y 4 thanh phé 16n
“T6i thich mua “Toi han ché sl dung
78% nhiing thuong hiéu 77% céc vat liéu cé thé
quan tGm dén gdy hai cho
moi trudng™ moi trudng™

BE REWARDED FOR
BRINGING YOUR
BOTTLES BAC

One Eimgty Bole = One.

Mat na gidy Tr& lai chai nhya dé CUla hang cua Refill Homecare
phdan hiy sinh hoc nhan phan thudng v& cdc san phdm chdm séc
cd nhdn
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#4TaNg gid 1ri s&dn pham

Ngudi mua dang trd nhiéu tién hon cho
nhiéu danh muc so v8i nam ngodi. Ngudi
tiéu diing dang ddu tu nhiéu hon vao cdac
s&n ph&m chdm séc co ban.

% gia tri SP téng Danh muc chdm séc ca nhan
ngdanh hang chém tdng trudng hang dau

séc cda nhan
0 @ Mdt na e E@] Bang vé sinh
=0 .
e Nudc hoa ° a X& phong tém
~ 2 2
e % sz pham e Cham séc téc
nén =
° %ﬁ Cham séc e RUa mat
radng miéng =

63%
tang
giao dich
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Xu hudng danh muc cham sé¢ cd nhdn

#5 SO lugng mua

Cdc san phdm cén thiét duge mua trong
cdc chuyén mua sdm s6 lugng I8n dé du 1ra.

% Volume per trip change

6% 6% b 4%

X& phong tdm Da&u goi Bang vé sinh

v

Nhdng goéi dang ky “si”, mua theo combo

Memebox Dollar Shave Club TIKISAVE
(similar to Subscribe &
Save of Amazon)

Khéng chi s6 lugng I8n ma con tiét kiém
% Thdm nhdp

2 33% 45% 6%
B

Nudc tdy NUdc xa vai Xa phong t&m

2 o o o/ . -
6 diém so v8i ndm ngodi é/o san lugng tang
50 v8i n@m ngodi
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Xu hudng danh muc chdm sé¢c cd nhdn

#6 NAm bdt khodnh khdc

Nhiéu sdn ph&dmdung khéng dudc s dung
hang ngdy. Cac thuong hiéu ndm bat
khodnh khdc lién quan va xu hudng md
sa&n phdm cla ho cé thé dudc st dung

@ Knidang di chuyén/ Du lich (Thuén tién/ D& st dung)

li Xit + boi T " Bong bdi a T4y trang
& Chéng ndng =

A A

0.6 diém tham nhap 11% gia i 1.0 giém tham nhap

© 718p thé duc

Top 3 quan té&m
cla ho gia dinh

CITIGYM

CALIFORNIA
FITNESS & YOG A

Thénh thi ddng ¥ Su gia tang cac chudi

80%

Tt An todn thyc phdm

29 suc khde

39 Véndémoitrusng -11ap thé duc dé gym va phong tap
c6 stic khée t6t”

88 Kantar — Insight Handbook 2020



@ sukien dac biét/ Anh Selfies hdng ngay

A A
) 16.6% gia tri 4.3% gia i
K& mat Kem nén long
A A
35.‘1% gid fr] - 7.4% gia tri
Phan ma O00] Kem che
khuyé&t diém
2 2 ~ ~ A~ X
° San phdm cudi ngay/ cudi tudn
A A
ﬁ 1.5 diém tham nhap @ 1.4 giém tham nhap
Dudng é&m, se khit var lam sach 16 Serum
chdan 16ng
A A A
.ﬁ 1.0 giém 0.5 diém 5o\ 1.4 didm tham nhéap
=7 g A A A A N\ =
\:/u thé&m nhép thé&m nhdp @ Mat na

Nudc tdy trang  Tdy trang
logi bd ddu

Xu hudng

nusc tdy trang lam sach sau
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Xu hudng danh muc chdm sé¢c cd nhdn

#7 Nhdng kénh mdi

’ Xdach tay

V3&i nhiéu chuyén di dén cac thi frudng Iam

dep khdc, céc sén pham cam tay trd nén
pho bién han, ddc biét I1d & HA Nobi.

Ngudi tiéu diing cang ...v& my phdm x&ch tay dang
di ra nudc ngodi nhiéu hon  rét dugc phd bién
Nhing tour du lich nudc ngodi

CARG 2013-2018

A

A : 2.2f1iélm
<7 20% JL_ l

Thu nhép trung binh kha
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© Thuong mai dién 1

Cham sé¢ cd nhdn dang phat frién nhanh
chong truc tuyén, ddng chd vy 1d cée loai lam

sach cd bdn (Mat, Téc, Ca thé). Tuy nhién i sy

phdn MAnh thj frudng, cac Nhad sdn xudt nén

nhanh chdéng ndm bdt mét chd dding ving chdc
fruc tuyén. Muc tiéu nt gen Y vai sic mua cao.

Danh muc dugc mua nhidu (% theo thdi diém)

Kem dudng &m da mart
D&u gbi dau

My phdm danh cho mai
RUa mart

Xa phong tdm

Son moi

Dau x&

Chéng ndng

Mat na

Nudc hoa

Kem dénh rang

Cham séc co thé

My phdm nén

My phdm tdy frang
Kha mui

Chan dung ngudi mua my phdm trén thuong mai dién 1

Da&n déu
QNI <25 tudi @ o
4} Theo sau & =V> HO ChiMinh

N < 26 - 39 tudi

Thu nhdp kha
dén cao

Our Foresight




Luu y quan trong

Trong bdi cAnh phdn mdnh thj tfrudng, nhu cau
ndi bdrt & rat quan trong. Lam sao?

Gido duc ngudi tiéu diing st dung ché dd 1dm dep
da dang han, cho nhing thdi diém & muc dich khdc nhau.

Dan ddu xu hudng mdi va gay hing thd cho ngudi tiéu dung.

C6 mét sén phdm ddn ddu trong danh muc clia ban (thuong hiéu mdi
hodc bién thé mdi) thuc sy tap trung véio hinh &nh “ty nhién’ (khéng chi
déu tu vaothanh phdn ma cdn déng géi va truyén théng).

Pua ra nhiing s&n phdm cao cdp, cdc tinh néng cao cdp ddp Ung
nhu cdu khach hang vé diéu chinh gid ca

Bam bdo cé s8n kich thudc gdi I8n hodic ti dé xay dung ldng
frung thanh trong s& nhing khdach hang chid yéu hién tai,
Thong diép phdi rd rang va dn tugng

Nhanh chéng ndm bdt mét chd diing ving chdc thi trudng truc tuyén,
nhdm muc tiéu n thé hé Millennials v3i stic mua cao.

Q2 Kantar — Insight Handbook 2020



/1\

San pham gia dinh

Xu hudng I6n trong 5 nam 146i

#1 TU Nice-to-have dén Must-have

#2  CdAc phan khic va nhing dinh dang mdai xudt hién
#3 Khéng gian nhu cdu tiéu dung phdc tap hon

#4  Thuong hiéu &n danh 1én ngoi

#5 May méc ty déng héa

Our Foresight

93




Xu hudng clia danh muc sén phdm chdm séc gia dinh

Nhing xu huéng
nao trong 5 naGm
tiép theo?

Ngudi tiéu dung Viét Nam chi

tiéu nhiéu hon dé chadm séc gia
dinh cla ho, cdi thién fiéu chudn

cudc song.

Pé thich nghi, nhiéu
nha&n hang dé dung
chdm séc gia dinh
cho ra san phdm mdi,
dinh dang mdi, Igi ich
va céng nghé mdi.

Pién hinh nhu nhing
thuong hiéu é&n danh
(thuong hiéu clia
nhd phan phoi)

Danh muc nice-to-have
tré thanh must-have

C6 mdt nhdém 16n ngudi tiéu
dung Thanh thi chua tim

thdy mot s6 sén phdm chdm
séc tai nha nhu chdt tdy ria
gia dung & s&n phdm khan
gidy phu hap véi nha clia ho.
Piéu nay sé thay ddi trong
mét tuong lai sdp t8i nai cac
danh muyc chdm séc¢ gia dinh
tién tién hon sé tim dudng
dén nhiéu nhd hon va trd nén
cdn thiét.

94 Kantar — Insight Handbook 2020

Phan khic méi
Pinh dang mg&i

Bén canh viéc thich dng
nhiéu s&n phdm hon, ngudi
fiéu dung sé hoan nghénh
cdc dinh dang maéi dé dap
{ng nhu cdu cla ho ddi véi
céc san phdm cham séc gia
dinh. Trong cdng viéc gidt gid
va lam sach, nudc gidt sé
tiép tuc phat rién, cac dinh
dang tién tién nhu vién nang,
hat var khéi s& xudt hién var
dugc dung th nhiéu hon.



N

Khéng gian nhu cau
tiéu diing phtc tap
hon

Khong chi chdo dén céc
dinh dang sp mdi, ngudi
tiéu dung cdng hoan
nghénh nhing Igi ich mdéi
&8 dép tng nhu cdu clia
ho. Nhing Igi ich trong
fuong lai khdng chi la
chdm séc em bé, nhing
yéu cdu chuyén biét hay
cdm hdngbiét tu nhién
ma con tién tién va
chuyén sGu hon nhu thén
thién véi mdi trudng, tu

ddéng hdéa hodc da lgiich.

Thuong hiéu an danh
Ién ngoi

Khi thuong mai hién dai
1iép tuc phat trién, cac
nhan hiéu riéng cd co hoi
phat trién. Tuy nhién, cé
nhing thach thic phai
vugt qua nhu nhén thidc
vé chat lugng hodc ngudi
fiéu dung ¢6 nhu cu Ioi
ich cao han. L& mot sén
phdm it tham gia nhét, dd
dung gia dinh van dén
ddu xu hudng nhan hiéu
riéng véi cac sén phdm
nhu gidy vér sén phdm
giait Gi.

May méc tu déong héa

Ngudi tiéu dung lién tuc tim
kiém gidi phap cho céng
viéc nha clia ho dé fist kiém
thai gian: fai nhd théng

qua mdy hodc céc sdn
phdm hiu ich vé dich vy lién
quan. $&n phdm cé

hiéu qud nhanh, da muc
dich hodc Igi ich chuyén
biét s& cé co hoi phat tién
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Ca hdi I8n dé nang cao chi tiéu clia ngudi tiéu
dung cho cdc san phdm Chdm séc tai nhd
Chi tiéu trung binh hdng ndm cho méi hd gia dinh (USD)

2012 2015 2019 2025F

4 thanh phd @ Néng thén
16n

$70 USD

(Théi Lan 2019)

2

Yéu 16 thac day

. Sy phat trién danh muc san phdm

Phan khidc méi va dinh dang san phdm mdi
Nhu cdu ngudi tiéu dung nhiéu hon

Nhiéu d8i thi, gém céc thuong hiéu én danh
Cbng nghé va sy ty ddng héa

Md&t khodng 3 nam dé
Cham séc tai nha dat dugc
mUc chi tiéu hién tai

clia Théi Lan
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Xu huéng clia danh muc san phdm chdm séc gia dinh

#1T0 Nice-to-have dén
Must-have

V&i muic séng cao hon, chdt tay rda gia dung
& san pham khan gidy sé dén dugc vdi
phdn I8n cac hd gia dinh thanh thi.

Giai doan 1 Giai doqn? Giai dogn 3 Giai doan 4
Thé&m nhép Phat trién M3 rong
100
80
60
40
20
0
5Z 3 < @] = = g < [0) z z z
33 4@ 2 3 2 3 ) 5 5 .
3= E3 =2 > @ <2 = o o o
Qa 53 3 Q g a3 & x z =
53 oo < a 3o e < a 2
=3 o3 =+ < o= 5 Qs [e]
o Q« = - O = >
=+ S O 3 [0}
Q ke Q >
@ Urban 4 Cities @ Rural

Danh muc mua sdm hang déu
2019 vs. 2015 (4 thanh phé 18n)

A A

Vé sinh phong
4.8pts tém & toilet 6.5pts Hop khan gidy
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Xu huéng clia danh muc sadn phdm chdm séc gia dinh

#2 CAc phdn khuc vo

binh dang mdi xudt hién
Dang Idng van I& chd yéu bén canh nhiing
hinh thuc vién nang/ hat/ khoi xudt hién.
% Ngudi mua M oangbot Ml Dang nuse
Nudc tdy vai Piéu gi tiép theo

2015 I 88.7
I 34.4

MAT PO I /0.2
2019 S 510

Nudc x& vAi

2015 I /1.6

MAT P9
2010 I (6 6

Hat

V& sinh toilet

2015 —— 38.4

MAT P9 9
| .
2019 43.6
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Xu hudng ctia danh muc sén phdm cham séc gia dinh

#3 Khong gian nhu cdu tiéu
dung phuc tap hon

Cdac nhu cdu Igi ich nhu: Cham séc em bé,
Chdm soéc ddc biét va Tu nhién

% Ngudi mua

Chdt tdy vai Nudc x& vdi
82 80
65 67
47
39 39 39
1 14 1
7 0 1
2015 MAT P9 2019 2015 MAT P9 2019
I Nhom lam sach [l Huong thom ll Cho va&i mau B Truyénthéng [l Cam giae
[ Chéng mui hai Danh cho em bé Em bé/ B 1y nhien
nhay cadm

Nudc rlia chén ]
Nhing chi dé chinh

@ Cham séc em bé
Yo

63.1
55.2

279

209 ﬁou Yéu cén dac biét: Mdau,
0=> chdéng mui, chéng vi khudn

15 3.5

D? u ©
. Sang béng . U nhién . Chéng vi khua

Piéu gi tiép? Than thién mai trudng?
May méc?
Ba dang finh ndng
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Xu hudng cla danh muyc cham séc gia dinh

#4 Thuong hiéu an danh

L& mot séin phdm c6 sy tham gia thép,
S&n phdm gia dinh nhdn hiéu riéng du kién
s€ tang trong kénh bdan hang hién dai.

% Ngudi mua hang thuong hiéu dn danh
(dua trén ttng linh vuc FMCG trong kénh bdn hang hién dai)

36.6 37-9
34.8
= 245 23.2
— o -
9.
o 85 8.1 @ Thyc phdm

* .

@ Cham séc cé nhan

@ 53n phém cham séc gia dinh

2017 2018 08/2019

Top nhiing s&n phdm cham
s6¢ gia dinh mang thuong  BESTRERANE SteRTelale ki L einle
hiéu an danh c6 dd thdm

~ M3 rong tiém nang vai
ﬂth cao kénh thuong mai hién dai

1 % Khan gidy hop Gida cd phdi chang véi
chi phi thép
? J‘ Gidy v& sinh M3 réng danh muc sén phdm,
- s&n phdm maéi va thém Igi ich gid tri
3 Chdt tdy vai
Cdi thién chat lugng
= nhdn thic theo thdi gian
4 g Nudc lau san
- Khuy&n mai va gidm gid
5 @ NUGC riia bat hdp dan
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#5 Mday moc ty dong héa

DAn dén nhu cau nang cdp cho cdAc sdn
phdm / dich vu nhanh hon, hiéu qud hon
va c6 khd ndng tuy chinh.

% Households agree
“Téi mudn cé thém dich vu

tai nha/ giao hangl dichvuca % ho gia dinh
nhan de”ddn gién cudc séng 2018 vs 2015
cua 16i.

/ i May hut bui 23% 3.5pts
43

May giat cliatruse  11%  3.0pts

2015 2018 Xu huéng fim kiém Google

"Robot don dep” 313 fridu
két qud

Ca hdicho

S&n phdm cé hiéu qud nhanh

2018
San phdm tdy ria da ndng

Su phat trién clia may sdy
Cdc dich vy
frong nha —

Chinh stfa san phdm ¢é
dat chdt lugng cao nhat

TU may sdy TU s@y dién May sdy
quén é&o (giat kho)
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Tan dung xu hudng
chdm soc¢ tai nha

Now What?
Y nghia déi véi Thusng hiéu & Nha ban 1&

102

Su lién quan 1 diéu ddu tién

C6 mdt nhém ngudi tieu diang khdng 16 thu hit ho mua thém céc sdn
phdm gia dinh & cd& khu viyc Thanh thi vé Néng thén. Quan tam an todn
V& sinh va sy thuan fién I y8u 16 6t 18 d thu hat ngudi tiéu dung.

Cac kénh thuong mai hién dai 8 cac thanh phé Ia nsi can tép trung,
trong khi 3 khu viyc néng thdn gid cd quyét dinh chinh.

Xay dung diém manh cho san phdm dua véo nhu cdu
Mdc du cé nhiéu nhu cdu khdc nhau dé ddp Ung, cdc thuong hiéu
nén chon néi bat trong nhiing nhu cdu nhdt dinh dé xay dung cd s3
ving ch&c clia nhém ngudi tiéu diing cét 16i. Chdc nang chinh nén
dugc dap Ung trude, trude khi kéo ddi dén cdc Igiich

P& méi 1& v khi

Khi nhu cdu clia ngusi fiéu diing phdt trién, mot sé nhu cdu nding cao
c6 tiém nang trd thanh su khac biét nhu Than thién vai méi frudng,

Ty déng hdéa hodc ba Igi ich.

Lya chon thuong hiéu dn danh

Vi Igi thé & tinh tap frung va sdn cé. Viéc ban san phdm dudi dang
mot thusng hiéu khac clng 1& mét sy Iua chon. Tuy nhién can chd y hon
vé nhu cdu va gid bdn. K&nh ban hang hién dai I sy Iua chon.

Gidp ngudi tiéu dung tiét kieém thdi gian va cong stc
Ngusi tiéu dung dang ¢é nhu cdu vé cd san phdm vé dich vy dé 1am
cho cudc séng clia ho dé dang hon. Ho dang céin cdc sén phdm da
Igi ich hodic ¢6 thé tly chinh theo nhu cdu. Dich vy gidt Ui cing cé thé
tr& thanh mot sén phdm trong tuong lai.
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Anh hudng tich cuc
cua cac chién dich
truyén théng
dén xa hoi



Cac van dé maoi trudng bao
gdm bién ddi khi hau, chat

thdi nhuc va nudc dang gio
tang & muc dang bdo dong

M6&i quan tam hang dau trén toan cau

Bién ddi khi hau

Chdt thai nhya

O nhiém ngudn nudc
Thiéu nudc

O nhiém khong khi

Lang phi thdc an

Nan phé ring

Lang phi nudc

Thudc trir séu / Phan boén
An toan thyc phdm
Tuyét ching cla céc lodi
Téng Ozon

Chan nudi dai tra
Nguyén liéu théd/ Khai thac
Lang phi dién nang

Chdt thai nhém

— V30N d& MO trudng
clng dudc xép hang
trong s6 3 m&i quan tam
E— 1% hang ddu tai Viét Nam

I 149

I G0

e tel

'|s’r

I 7%

An todn thuc phdm
I 7%

I %
o
% =
5% 2nd
Suc khde
— %
—
- 0%
1%
o 1% .
Van dé maéi trudng
W 0.4%
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TJi nhua va bao bi nhua IG
moi de doa I3n Nnhat ddi
v3i maoi trudng

Nhiing thii gép phdan nén chat théi nhua la gi?

(#xEp hang dua trén % s& ngudi khdo sar)

1. Bao bi thuc phdm nhya

2. Bao bi nhya clia cdc sdn
phdm chdm séc gia dinh
va cham séc cd nhén

S5 3. Chainudc udng nhya
dung mét 1&n

4. TGi nhya mua sdm

5. Ly ca phé / vién nang fra

Our Foresight
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Vi vay, hdu hét ngudi tiéu
dung thich dung s&n phédm
v&i cac sang kién cd thé tai
st dung, cd thé tai ché va

cd thé nap lai

106

82%

Kantar — Insight Handbook 2020

Trong gia dinh 16i,
ching 16i st dung
gié lau, cé thé tai
st dung, khén,
dung cu vé sinh,...
dé lam sach

Khi t6i di ra ngoai
uéng nudc vdi 16i,
16i st dung chai
nudc uéng cé

thé dé day lai

T6i thudng chon

nhiing s&n phdm cé

thé nap lai va téi
st dung lan sau

72%

58%

53%

Khi t6i mua dé tap héa
hodic cac mdt hang tai
nha thuéc, t6i cé6 mét tii
/ gid dé mang theo khi
mua hdang

T6i tranh mua dao kéo

nhua hodc dia nhua khi
chiing 16i 1én k& hoach
18 chiic tiéc nuéng, tiéc
sinh nhat hodc cdc biua
tiéc khac tai nha

T6i thudng mang theo
bia trua bén minh hon
Ia mua mang ra



S&n phdm mang xu hudng
bdo vé mdi trudng, diéu ndy
sé& Anh hudng tich cuc dén
hanh vi mua hdng cua ngudi
tiéu dung, ddc biét 1a &
chau A

Phan khuc sinh thai theo vung

Eco Actives
y Tham gia hoat déng dé gidm muc dé chdt thai nhya cla ho.
10% Ho Iudn ludn, hodc thudng xuyén, thyc hién cac hanh déng
14% dé cai thién mai frudng.
16% Jovi Eco Believers
(o 8 Nhua ndi bat 1 mat méi quan tam chinh. Ho thuc hién mot sé
209% hanh déng dé gidm téac déng méi trudng clia ho.
Eco Considerers
@ Khéng xem nhya I& mé&i guan tém I18n nhdt, nhung ho thyc hién
67% cdac hanh déng khéng thudng xuyén dé gidm chdt théi nhya.
49% Eco Dismissers
C6 it hodc khéng quan tam dén nhiing thach thiic méi
trudng ma thé gidi phdi ddi mat va khéng thuc hién
céc budc dé cdi thién.
Thé gidi Chau A
Eco Actives - nhdm Actives % ludén ludn véa thuéng xuyén
co tuong tac va mua o
~ - .~ °
hang khac biét 75%
68%
Nhém ndly ¢é khd ndng cao
gdp 2 1&n so v&i nhém tiép theo
thyc hién cac hanh déng ndy
Trénh céc sén Trénh céc S&n phdm lam
phdm nhya chai nhuya dep tdi s& dung
(khéng phai
FMCG)
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Cac nhad sadn xudt dugc coi
I& chiu tréch nhiém gidi
quyét van dé 6 nhiém nhua

Ai 1& quan trong nhét dé hanh déng?

PAN
[ SSw>
Chinh phti 48% g

ﬂ Nh& ban 1é

Nha sén xudt

Q a
4} Ngudi tiéu dung

e i i1 trén 10 nhé s@n xudit

i M [hr 1&m 16t codng viéc trén
fy by g #PlosticWaste
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NQuGai tieu

dung mong

dgi

I\’

gi tU ca nhd san xudt va
nhad bdn & dé xu ly nhua?

Top 3 hanh vi dudc dé xuét

SU dung cdc vat liéu
doéng goéi khéc ngodi
nhya (vi du: gidy, thly tinh)

SU dung nhuya téi ché
c6 thé tai st dung 100%

[

Nha san xudt

Gidm s6 lugng nhua
cho bao bi sén phdm

ft nhya dung
cho tréi cdly déng gdi, rau,
thit tugi, thit ngusi, phd mai

Khong st dung tai nhya cho
fréi cdy/ rau qud

(L 1\
PPV,
B SU dung cdc vat liéu
déng goéi khac
Nha ban 1é fhayvinhuo

I /4%

I /4%

I /2,

I /3%

I 30%

I 3/ %
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Ba cé mét s6 hanh dong da
gidm nhya, dan dén su thay
ddi ngay cang tang...

Nh{ng vy tudng tt brand nudc ngodi...

Adidas

Quan do thé thao khéng 16 clia Buc

. Bdan dugc 1 triéu doi gidy thén thién
v&i mdi frudng Iam tU nhua fim thdy
frong dai ducng.

K& hoach s&n xudt 11 triéu doi gidy
¢ chla nhya dai duang tai ché
vAo nadm 2019.

RAt dugc ngudi tiéu dung

hoang nghénh

Lush Cosmetics
My phdm Handmade t& Anh Qudc

90% bao bi cé thé téi ché

Khodng mat nlia s& san phdm Lush
c6 thé mang vé khéng cé bao bi

« Chuong trinh tai ché: Trd lai chdu
dé 1ay mat na mién phi

110 Kantar — Insight Handbook 2020
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65,059,135

sleestlis o3
Ecosia

Cong cy fim kiém co tru s tai Berlin

« Quyén gop 80% Igi nhudn trd 1én cho
cdéc t8 chic phi Igi nhudn tép frung
va&o trong lai ring

« S0 dung doanh thu quang céo U ngudi
dung fim kiém trén mang dé trong cdy
3 nhing noi can thiét nhét,

k i |
Morrisons
Nh& ban 1& dudce nhéc dén nhiéu nhdt 8 Anh

Trdi c@y va rau mién phi t nam 2019

Mang hép dung riéng cho qudy
thit, phd mai va cd



déi vai cac thusng hiéu
bén ving trén todn cAu

...dén trong nudc

Hyper & Super

Vietham

7%
Quan tra & ca phé
Vietham

B NS
Refill Stations

Vietnam

Cdac nhd bdn 1& s dung & chudi dé boc rau qud tudi,

Ngung bdan 8ng hiat nhya va thay thé bdng éng hat
gidy va than thién vai méi trudng bén canh 8ng hat
c6 thé tai st dung dugc lam U thép va thay tinh.

Thuc hién cac chién dich xanh: Mang theo cc¢/ tUi
c6 thé tai st dung clia ban dé dudc gidm gid.

SU dung &ng hut than thién vai maoi trudng va/ hodc
c6 thé tai st dung dugc Iam 1 cac vart liéu ty nhién
nhu cd va tre.

B&t ddu & cac nudc phdt rién vér hién dang ndi 1én
& cac thi trudng nhu Théi Lan va Viét Nam.,

Ngusi tieu dung cé thé dd ddy chai thly tinh c6 thé
1éi s&t dung (dugc bdn frong cdc clia hang) hodc
mang theo hdp dung riéng ctia ho dé ad ddy nudc,
thuc phdm vé ldam sach, cdc sén phdm chdm séc
céa nhan.

Our Foresight 111




Nhing y chinh quan trong

Ai quan tam?
Ai thuc hién?

Nhing hoat ddng ma nhdn hang hudng dén
phdi bdt ngudn 1t chinh Nhdn hang ma khéng
phdi dp luc tt chinh phd hay ngudi tiéu diing

Ngudi fiéu dung quan tdm, nhung ky vong
cac nha sdn xudt s& dén dau va nhing hanh
déng doé khéng dudgc tinh phi va fruc Ioi

Su bén ving xa hoi tiép tuc phat trién phd bién,
diéu ndy s& ngdy cang dudc phdn anh trong
cdac lya chon clia hang va thuang hiéu

clia ngudi fiéu dung

[

Cac nha sén xuat nén
Giao 1i€p nhiéu hon,
cam két phai
di ddi véi hanh déng clia ho.
Thay thé va logi bd
nhua néu cé thé
Truyén thong bén canh nhing
Igiich: “ty nhién”, “maoi trudng”
Truyén cdm hing, déng luc frong
céc chién dich truyén théng

Nhiing nha ban Ié nén
B&t ddu véi viec logi bd bao bi
frong hudng di mdi
SU dung 1Ui c6 thé tai st dung
Thay ddi nhing tai hién tai

112
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Nestle Vietnam: Promoting
environment-minded business

-

“Respecting our environment remains among Nestlé’s

E:\//":[? ' '(2 top priorities. We have implemented many activities
‘ﬁ\«%‘:—/j N\ to keep the environment clean, green and beaufiful,
p—4 which will continue to be at the heart of our business.
i To take the lead in doing the right thing, there are
Nestle p numerous inifiatives in our on-going agenda fo address

sustainable development related issues which include
waste, management, especially plastic waste, alongside
the government and the community. More importantly,
we have plans fo promote an environment-minded
business as well as fo raise the public awareness on
environmental protection through different campaigns,
targeting both our staff and consumers, especially
younger generations. Plastic waste is something

which cannot be dealt with by a single person or

an organisation, but requires the cooperation of alll
agencies, organisations and individuals. In the fight
against plastic waste, we are willing to share initiatives
and experiences to lend a helping hand to the country’s
campaigns aimed at increasing environmental
consciousness. Nestlé has made a commitment to reuse
and recycle 100 percent of our product packaging by
2025, in order to confinue to achieve green growth and
sustainable development.”

Ganesan Ampalavanar
Managing Director Nestlé Vietnam
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Xu huéng ban lé
da kénh



01

Moi trudng bdan 1é méi
& d6 thi* Viét Nam
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Truc tuyén, Clia hang nhd
va Cua hang ddc biét hién
nay 1a 3 kénh FMCG dang
ohdt trién hang déu

Téng gid tri chi tiéu FMCG thay ddi hang ném

91.0%

36.3%

9
14.3% 11.2%

I 6.5% 5.0%

Online Shop Shop Sieuthj Banhang Tatcd
nhd ddc biét Bai fryc tiép kénh
siéu thi

Tang frudng FMCG

9.9%
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3.2%

- -
_ o
1% -4.1%
Chg Cla  Cac kénh
hang  GTkhac

bén dudng



66% tang trudng gid tri thi
trudng clia FMCG dén tu 3
kénh Mmd&i ndi Ndly mac du
ching chi chiém 16% thi
ohdn frong t&ng s& kénh

% Gid tri thi phan theo kénh % déng gép tdng
trudng tir cac kénh

6.5
Cla hdng bén dudng I 5/ 0

Siéu thi/ Bai siu th —— 14,1 >0
45
ChG mmmm 0.2 o)
6%
Shop chuyén biét Chi tiéu tang dan

16% 25

Chi tiéu

1.5
Online 2.3
0.5
Ban truc tiép g 1.9
-0.5
Cac kénh GT khac RE:
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bong gép manh me cho
tang trudng ndy xAy ra trén
cac danh muc sdn phédm
FMCG I6n nhat

% Kénh méi ndi déng gop véo chi tiéu gia tdng
cia danh muc

100%
90%
80%
70%
60%

50%

I i
40%
30%
20%
10%
0%

My phém IFT MP Chdm séc Mi & Soup T& gidy Nusc
da mat em bé céd ga

Kénh déng gop: Shop chuyén biét [l Clahangnhd [l Online
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Cac kénh mdi ndi khéng chi
chuyén chi tiéu tt cac kénh
khAc nhieéu hon ma quan
trong han Ia kich hoat chi
tiéu gia tadng cua ngudi mua

hang

Ngudn thu cta kénh (ty VND) trong FMCG

700

600

500

400

300

200

100

0

-100

-200

&o dé hoat déng
B L&p lqi frong kénh
B Mang vé ti kénh kha

Cla hang Cla hang Online

chuyén biét nhd
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Kénh mua sdm clia ngudi
dung md réng dé hd tra cho
viéc tang nhu cau mua sdm
kh&c nhau

$6 kénh mua sGdm FMCG méi hd gia dinh

TB. I 6 8 TB.
6.0 10 13 6.4
B <3kénh
I 3-4keénh
30 B s56Kenh
28 7-8 Kénh
B 9-10Kkénh
[l -10kenh
28 3
7 6
FY 2016 FY 2018

A VA VAN

U ) ) ¢édn mét nlta s6 hd gia dinh Viét Nam
3 Thanh thj * mua sam it nhat 7 logi kénh
frong mét nam.

BXED
BB
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Thé hé I\/Iillennigl dang thdc
day sy phat trién cua cdc
kénh Mmdi NOi

% déng gop cua cac kénh méi theo muc tiéu

30

25
4.8

20 I 2.5

B
15
| R
10
0
Tat cd ndi trg Duéi 30 30-39 40-49 Trén 50
CUla hang Clahang [ Online
chuyén biét nho
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V& van con tiém ndng phat
trien I8n, ddc biét [da mua
sam truc tuyén

CUa hang 1é dusng 99.1
Siéu thi/ Bai siéu th 78.4
Clla hang chuyén biét 56.1
Clia hang nhd 61.0

Mdic dé tham nhap %
Online N 054

Cla hang 1é dusng 95.7
Siéu thi/ Bai siéu thj 14.5
g R - < Cla hang chuyén biét
$6 lan di mua sém 8

trong 01 nam Clia hang nhéd 13.8
R ]
moi ngudi

Online W 4.0
Cla hang 1& dudng 92
Siéu thi/ Bai siéu thi 195
” Cla hang chuyén biét 256
A ga R
$6 tién (k VND)
MGoi lan di mua sam Clia hang nho 77
Moi nguGi Oniine I 356
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Insider’s Point of View: Lazada

Vietnam’s Ecommerce is booming, reaching for $5 billion

in 2019 at a 81% CAGR since 2015 and it is projected to
reach $23 billion in 2025 at a 43% CAGR.

This phenomenal growth is thanks to the advancement of the
Vietnam ecommerce ecosystem which has been driven by the
country’s digitization speed, the favorable legal framework,
and the huge investment in technology and infrastructure from
the key ecommerce platforms like Lazada.

With the continued growth of mobile usage, and as a result

the growing internet penetration, as well as the large group

of Millennial netizens there remains a huge opportunity for
Ecommerce to multiply rapidly in Vietnam within the coming years.

When E-shopping becomes habitual it will play an integral part
of Viethamese consumers’ daily life, especially those living

in big cities because of the advantages around convenience,
value, accessibility and diversified assortment.

Besides beauty products, E-shopping for lifestyle products,
fashion, hi-tech and digital goods are expected to grow
exponentially in the coming years and we could even witness
the next phase of online shopping which could come from
subscription models, which is highly potential amongst frequent
E-shoppers in metro cities.

However, there remains some challenges around the underdeveloped
logistics infrastructure, the high rate of fiat payment, the harsh
price-point andfierce promotion competition that need to be
addressed for the future of Ecommerce and online business.

On the other hand, Ecommerce helps unlock opportunities for
Vietnamese SMEs and can also attract more foreign investment
into the Vietnam market, which will bring tech-embedded
innovations and new experiences to excite Viethamese
consumers. Together with the development of advanced
technologies, new things we can expect to happen soon in
Vietnam’s retail would be image and voice search, personalized
shopping experience, snap and shop, and more innovative and
speedy shipping options. Technological advancements will

also help to drive more advanced payment methods like facial
recognition payments, blockchain and new digital currencies.

Hang Nguyen
Chief Marketing Officer, Lazada Vietham
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Téng quan Nngdanh ban 1&
FMCG sé& nhu thé ndo
vao Nndm 20257

% Kénh phéan phdi
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I Clahang bén dusng [l Ban tryc tiép [ Cla hang nhd
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Théi quen mua hang FMCG
sé tiép tuc gidm trong khi

s& UGt mua sé tang 1én.
Pong thdi, nhu cAu mua sdm
ngdy nay thay ddi. Nhing
thay ddi s& dén vao 2020
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3 % 8

130 90 6

m # 53 lUGH Mua s&m c

125 DU 85 Q@

w56 tiéN chi tiéu 6

120 80
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Nhu cdu cla ngudi mua va nhing thay déi

1. Siéu tién Ioi

2. C& nhan héa, cé thé tly chinh

3. Nhanh/ giao hdng nhanh

4. S&n phdm c6 y nghia

5. Biém khac biét

6. Chuyén mon cao va tin tudng

7. Phan khic (cao cdp so vai gidm gid)
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Con dudng mua sdm clio
NQuUGi dung Ngay cang phdc
fap hon

Dang tai
GUi théng tin &nh 1én
qua dién thoai mang XH

Tuong tac vdi
qudng céo Pén dia diém

e Tim hiéu R
Tiép cdn cdc s&n phdm 2 2 Nh&n phdn
hoat déng thudng
marketing
i khth?n Trao &di
Ot khuyen Vao website online

Xem Tly chinh
dénh gid s&n phdm
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Mua s&m tryc tuyén sé phat
trien nhanh chong

70
60
50
40
30

20 Vietnam level

Mdc dé thédm nhdap tryc tuyén

—o— Trung Qudc

P13°11
P6"12
P13°12
P16°13
P13°13
P& 14
P13"14
P6'15
P13°15
P616
P1316
P617
P13°17
P618
P1318

Sy thé&m nhap mua sdm truc tuyén tqi Trung Quéc & muc

gdn nhu tuong ducng véi chdng ta cé & Thanh thi
Viét Nam ngdy nay, 7 ndm trudc ...

2018 06/2019 2025F
% ngudi mua FMCG online 22.4% 25.2% 60.0%
# s6 1an mua sdm truc tuyén 3.6 4.0 6.1
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Su xudt hién clia cdc mo hinh
odn 1& két hap MJi

Falo

Ban hang qua mang xa hoi

Zalo

Zalo bay gid khdng phdi 1 mét dng dung
nhdn tin hodc nén tang xa hoi théng
thudng. N6 tao ra mot kénh mua sdm di
doéng mdi nhu Wechat & Trung Quéc,
mot logia clia thuong mai x& hoi truc
tuyén, cho phép ngudi tiéu dung thuc
hién thanh todn theo nhiéu céch khac
nhau, thdm chi COD hodc qua vi dién ti
ZaloPay.

>
]

HANG TIKISAVE
GlA RE HON 10%

Direct to consumer (D2C)
dang dang ky nhdn théng tin

TikiSAVE

TIKISAVE I& ngudn cung cdp thudng
xuyén hang héa cung cdp gidm gid,
gico dich t6t va gico hang kip thdi.

Cla hang ky thudt s& ngay trén dusng
Ung dung thanh todn

aA® g R ~
han che tien mat

Tai Trung Qudc, Alibaba dd cai dat hé
th&ng dam may cla minh trong 600K+ clia
hdang déc lap.

Tai Indonesia, Go-Pay d& mao hiém hudng
18i mot hé théng thanh todn khéng ding
tién mat tai hon 3000 dia diém offline, chdng
han nhu hang rong ban thic an dudng phd.

Mua s&m trén live stream

Live stream, live stories

Live stream, live stories I nhing cdch
mua sdm mdéi phat trién ciing véi céc
nén t&ng xa@ héi nhu Facebook,
Instagram.
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Nhdng déi mdi dua trén coéng
nghé s& mang dén cho ngudi
mua hang su tién Igi han va
trdi nghiém c& nhdén hdéa

-
B 5
- m I
HLIONG DAN THANH TOAN IS \ .
¢

HOA BIN BIEN

Vi dién t0/ QR Codes Chatbot Camera lam dep
VR / AR

Tra ly bdng Ty thanh todn/ Saigon Co.op &
giong nai Cla hang ty déng Vinmart thif nghiém
Scann & Go

STEP? - vl

="

PR R

—
AR e ]

Click & nhéan
(Decathlon - Chudi bdn 1& thé thao)
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Focus on Technology &

New retail

Today's big changes in Vietnam's retail industry
In the period of 2016 -2019, we witness the rapid development
of emerging channels including ministores, specialty stores and
online, which are reshaping today’s retail landscape and will
remain important in the coming years. There is also another
rising trend of M&A within retail sector. We are seeing that not
only foreign players seek to acquire local businesses to gain fast
market access but recently local giants also pour their money
into foreign partners to expand their business. This makes the
retail industry more dynamic. The last thing is *Omnichannel” or
die. Shoppers increasingly show a tendency to shop inféérent
channels for dfferent missions, indicating the importance of
Omnichannel for any brand and retailer to win.

The role of fechnology and applicatfions in Vietnam

The advancement of technology plays afsgmt role for retailers

and brands to enable future growth. As such, retailers are focusing
more on technology to enhance customer experience and to drive
sales. However, the major concern of modern trade retailers or multi-
format retailers is how to adapt technology into local contexts in order
to improve business performance and optimize operational cost.

There have been several cases recently in the Vietnam market
that apply new technologies to better serve Vietnamese
customers such as click & collect, scan & go, self-checkout
but they are all still at the beginning of testing phase so they
will slowly be improving. Again, the most important thing that
retailers need to keep in mind is fo build a localization strategy
with a deep local understanding as every market is dferent.

Retail redefined in the age of digital

Today's retail is far from what it was in the past 6 years and
has been changing faster than ever before. Mobile payment
and innovative applications will continue evolving, bringing
greater convenience for Vietnamese shoppers on their shopping
journey. Store layout is important but further than that, store
atmosphere (look and feel) is worth considering as modern
consumers make the gfort to head fo retail stores not only for
shopping but because of the experience they get in the store.
Hence, infegratfing digital into an in-store experience could
help aftract customers and increase trdfic. New retail with the
convergence of entertainment, leisure and retail will become
increasingly prevalent in the years to come.

Dung Nguyen
Strategy Director, Red Design Group
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MGS rdng hon nla céc Cua
hang Mini dé mua hang tqi
nhd Nhd su gdn gli cua nd

Ranking - Top ly do lya chon mdt clia hdng

01 02 03

Sach sé& Gan nha Chdt lugng
hodc trén dudng s&n pham tét
vé nha

% ngudi mua & cfa hang nhé
(Bao gom Minimarts & CVSs)

61%

Thailand | 87%
329 Indonesia | 77%

2015 2016 2017 2018 MAT P6 2019
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Cac chudi clia hang hién dai

va chuyén biét han du kién
sé& gia nhdp thj truéng

' Trong giai doan phat trién

; MINI
” DAISO
JAPAN

8¢ cuArDIAN

Clia hang qudn do tré em Cla hang phong céch séng
/ 1dm dep

@ Giaidoan gan phat trién

Ly H4a. g
: =
Cla hang thyc CUla hang thuc phdm
phdm tuci séng déng lanh

V' CUa hang khuy&n mai Clia hang cao cdp
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Xu hudng mua sdm frong
fuong lai: Cong cu gidm gid/
Nhan an danh?!

Gid trj ddong tién sé 1 mot trong nhding xu hudng mua sdm

qguan trong. Céng cu gidm gid va nhan hiéu rieng dang dé
xem xét. Gidm gid phat trién & khdp moi noi 3 phuong Tay,
vé& hudng tiép theo cé 1€ Ia chau A,

C)
3 N
Lo(")
\
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N
O
2 R R
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~N N S
R R R
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NN

Thé gidi us Tay Au pong Au Chau My Chéau A

0%

9.8%
10.3%
10.6%

I 20.9%
I 21.9%
I 22.4%

. 4.5%
. 4.7%
I 5.0%

W 2016 [ 2017 W 2018

Nhan hiéu &n danh Nhan én danh - Ty 1& th&m nhdp %

kénh hién dai D @?} ﬁ

% gid ri % Ngudi

mua 1 3 5 17 23
2.4% 33% Ba sta Thiic Cham séc Thuc phdm Chdm séc

uéng  canhén dénggdi  gia dinh
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Globdal perspective

Globally, Discounters have been able to grow sales by

+6%, versus only +2% for total channels, and they now
account for 11% of dollars spent, for FMCG, which is a big
increase in share, in a short space of time.

Growth drivers for Discounters globally
There are two angles to this growth. Thefirst one is the number

of physical store openings across the world, which has been quite
a big driver of their share gain. Finding the land for new stores
can be challenging however with an average store size of 500-
1000 S& m, which is still smaller than the average Hypermarket

& Supermarket store, owners of Discounters are still able téind
land to build new stores.

The second key driver of their growth is more shopper driven -
globally, shoppers want to have good quality at a good price
and this value for money standing is exactly the positioning that
Discounters have been able to carve out. As such, Discounters
can aftract shoppers of all income with a high penetration rate
across markets where the model established.

Challenges and opportunities for Discounters in Asia
Discounters, in fact, are growing everywhere except Asia yet we
can expect it will be the next region fo develop. This is not easy
at all and will be a big challenge to enter Asia. In a lot of Asian
markets, the modern trade is still developing like in Vietham
where it accounts for just 20% of the market with such a strong
traditional frade - however as we saw in Latam, in particular
Columbia with D1, it is possible to succeed.

Noticeably, Aldi recently opened fisst two stores in Shanghai in
June 2019, which will certainly be interesting fo monitor. They've
shown they can adapt themselves to local context and excite
shoppers with imported products. If successful, it’s highly likely
they will be exploring other markets o enter and emulate.

Together with the expansion of Discounters, we can expect a
greater presence of Private Label as it will usually account for
70%+ of total SKUs in discount retailers.

Stephane Roger
Global Solutions Director - Retail & Shopper
Worldpanel Division, Kantar
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Bai siéu thi & siéu thi du kién

sé tiép fuc cd chd cho su

2

phat trién trong tucng lai

Todn qudc (du tinh)
Gia tri ban hang Siéu thi & Dai siéu thi (trillion VND)

CARG ¢
20202022 5%

/

122 12.5 12.8
1 1 ]'Q I I I
MAT P3°17 MAT P3°18 MAT P3°19 2020F 2021F 2022F

$6 lugng siéu thi & dai siéu thi

/300

. 958
724 762 612
2013 2014 2015 2016 2017 2020F

136 Kantar — Insight Handbook 2020



Ngdy nay, tang truédng dugc
thic day bdi chi tiéu nhiéu
han cho méi Ian mua. Ca hoi
8n dé tang Idng frung thanh
cla ngudi mua s&m

78.2% tham nhap  Tang frudng gid tri %
(2.2 mil HHs) .

Mua sdm thuc pham trong
siéu thi it nhat mét Ian trong nam.

Nam ngodi: 76.0 %

3 1.2
Ti 1& t@i mua san pham 69
siéu thi & dai siéu thi 56

6.4
85.5% l [ 1

-0.8

Nam ngodi: 86.4 %
Cd hai Dai siéu thi Siéu thi

B 06/2018 B 06/2019

Tan suét (1an/ nam)

14.5

NGm ngodi: 14.6 Ngudi mua sdm tai siéu

S thi va Bai siéu thj trung
thanh nhu thé ndo?

Chi tiéu trung binh
195k/ 1&n mua

Nam ngodi: 185k .l 7 . 4%

* Trung thanh (gid 1ri) cho thdy s6 lugng gid hang
tai siéu thi & dai siéu thj trong ngdnh FMCG
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Ngudi fiéu dung thé hién su
quan tam thdp doi va&i cac
chuang trinh khndch hang
than thiét, cho thdy cac
chuong trinh thudng hién tai
c6 thé khéng dl hdp dén

Ban da su dung thé thanh vién trong 12 thang qua?

31 P —

o S T

N
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A 4
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% ngudi mua tai clia hang ban 1é

?
-4 2016 2017 2018
- Co.op Mart —e— Big C =—@— E Mart Co. op Food —e= Satfra Food Vinmart +

Nha& bdn & s& 1 vé s6 lugng ngudi mua sdm st dung thé thanh
vién mai chi dat chua dén mét phdn ba cd s& ngudi mua sdm.
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L& thé ndio dé phu hop véi
cAc chuang trinh kndch hang
than thiét & Viét Nam

@ Baon gidn, nhanh chéng
D& dang dang ky v& nhanh chéng dé dp dung

Gidm gid chi danh cho thanh vién/ Hodn tién
Pai diém Idy thé qua tang
Gia hang mién phi

Dich vu uu tién

@ Quyén rieng tu va b&do mat

Gil di liéu cd nhdn va thdng tin thé tin dung an fodn va bdo mart

I8N D méi cong nghé & di dong

Phat trién chuong trinh khdch hang than thiét ky thudt s6 dugc nhing
trong cdc Ung dung di dong, dién thoai théng minh ¢é vi ky thudt s6 dé
nhdc nhd va tuong tac véi kndeh hang nhu tiép thi ndi dung di déng va
clng thic ddy doanh sé.

& Nang cao trdi nghiém khdch hang tong thé
Hay xem xét chuong tfinh khdch hang than thiét nhu maét cach dé cung
cdp trai nghiém t6t cho khach hang. V&i cdng nghé, cdc chudong trinh
khéch hang than thiét cé thé cho phép cdc thuong hiéu dat duge nhing
hiu biét clia khach hang dé cd nhan héa trdi nghiém clia ho.
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Tang truéng
t bén ngoadi 2 thanh
phd I16n



Nhang khu vuc, thanh phd
nho sé 1a nai tang trudng

Cac ludng di cu dén cac thanh phd I8n va cae khu vuc
doé thi da gay ap luc / génh ndng I18n 1én khu vuc Co sé
ha tang, dich vu, hé théng gico théng, v.v.

TP. H® Chi Minh DU b&o

Tang frudng dan sé trung binh nam D&n s6 TP HCM sé c6 han 10 triéu ngusi
vAo ndm 2025 va 15 triéu vao ndm 2045

18T

10T

2025 2045

200.000 2/3

ngudi/ nAm ngudi nhép cu

DAan s6 & 4 thanh phé chinh (nghin ngudi)

2019 2024F % Tang
Ha Noi 7,502 7,822 4.3%
Tp. H& chi Minh 8,569 8,968 4.7%
Pa N&ng 1,086 1,154 6.2%
Can Tho 1,297 1,347 3.8%

[iem nang ddu tu
nhiéu hon vao cdac¢
thanh phd khae

Gidi phap

Cac chuong tinh phdt trién cho viing ngoai 6, thanh phd vita vé nhd va
khu vuc néng thén
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NhGng khu vuc, thanh phd
sé I noi tang trudng

Téng thi trudng FMCG cho tiéu diing tai nha

% Value share

@ 4thanh phé
@® Ving ngogi 6
@ Nongthon

$6 lugng cliia hdng 2016, chu yéu tap trung tai
céac thanh phd 16n TP HCM & HN

Top 5 (dai) siéu thi

Nha ban 1é HCM HaNéi PaNang CanThe Khac Viét Nam
Co. op Mart 34 2 1 1 46 84

Big C 8 5 1 1 16 31

Metro C&C 3 3 1 1 11 19
Vinmart 8 13 0 0 3 24

& Maximark 4 0 0 0 5 9

Lotte Mart 3 2 1 1 6 13

Total Top 5 60 25 4 4 87 180

Canh franh khéce liét hon tai TP HCM va HN, ¢ hdi md rdng ra cac thanh phd

va khu vyc ndng thén khéc
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Tiém ndng néng thén
Thu nhdp hd gia dinh hang
thang & nong thén

7.9tiéu VN B

4 thanh phd 18n

42% (~18 friéu VND)

Kich thuéc FMCG & néng thén
Siéu thi/ Bai siéu thj
Chi tiéu cho mbi chuyén di 164k VND

4 thanh phé 18n

84% (195k VND)

MUc dé thédm nhép:
30% t6ng s6 hd gia dinh ndng thén
(78% & thanh phd 4 thanh phd)

Chi tiéu hang thang clia hd gia dinh
cho thuc phdm tuci séng & FMCG
2.11riéu VN B

44%

Mua sdm tryc tuyén
Chi tiéu cho méi chuyé&n di 242k VND

4 thanh phd I8n

68% (356k VND)

MUc dé thédm nhép:

9% t8ng s& hd gia dinh néng thén
(25% & dd thi 4 thanh phd)

(bdng véi 4 thanh phd 3 nam trudce)
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Y chinh can chd y

02

03

Gidi phdp don gidn va thudn tién cho ngudi mua
hang, c& vé uu dai sén phdm va thanh todn

Su k&t hgp clia truc tuyén & tai dia diém 1 phai dat
dugc 16i da ngudi mua hang

Cbng nghé théng minh dé cung cdp trdi nghiém
t6t hon va thic ddy nhing sy thay ddi mdi,
dac biét & tfrong cdc nhan hang bdn 1€ 18n
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Thic ddy tang trudng théng qua cac kénh mdi ndi:
clia hang nhd & clia hang tién Igi, clia hdng chuyén
biét va fryc tuyén

Chién lugc Omnichannel 1 didu can thiét dé thu hat
dugc ngudi mua sdm vaéi cae kénh bdn 1&é mdi

Ca hdi phat frién var tang téc & ving
ngoai 6 va ndng thén
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Team

Meet, Greet, & Get Inspired
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Worldpanel Geographic
Coverage

Mexico
Venezuela
Guatemala
Honduras
El Salvador
Nicaragua
Costa Rica
Panama
Colombia
Ecuador
Peru
Bolivia
Chile
Brazil
Argentina

| USA

Denmark
Sweden
Norway

UK

Ireland

Belgium

France

The Netherlands
Germany
Austria

Spain

Ghana
Nigeria
Kenya
South Africa
Ivory Coast
Morocco

Poland,
Czech Republic
Russia
Slovakia
Hungary
Romania
Ukraine
Kazakhstan
Serbia
China

Croatia India Japan
Bulgaria Vietnam Taiwan
Greece Thailand
Bosnia & Herzegovina Malaysia
Turkey Indonesia
Saudi Arabia Philippines
Egypt South Korea
Dubai Bangladesh

Sri Lanka

I Australia

Our Commitment
Local, Regional, Global
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270,000

Household samples:
Largest panel sizes and largest
number of panels worldwide

of the world
population

Panels representing
more than 4,500 million
consumers across the world
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Worldpanel Methodology

Panel Methodology

Continuous Tracking

Weekly data collection
Urban via diary
Household Panel

Bi-weekly data
Rural collection via diary

Household Panel

Consumer purchase behavior of 5
sectors (~130 FMCG categories):
- Dairy

- Beverages

- Packaged Food

- Home Care

- Personal Care

Brand performance

Retailer performance

Shopper insights

Demographics and lifestyle
Household durables ownership

Bi-weekly data
collection via diary

Purchase behavior of ~ 10 baby
categories

Baby Panel
Major convenient F&B purchased
for consumption away from home,
including 6 sectors (~ 24 F&B
categories):
- Milks & Nutritional Drinks
- Tea & Coffee
Out of Home Smartphone data - Other Non-Alcoholic Drinks
Individual Purchase collection - Sweet and Savoury Snacks
Panel - Light Meal
Beer

Shopper KPIs
Shopping Channels
Shopper Profiling
Occasion Moments
Attitudes and Missions
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VAR AN

=
Dairy

Milk Powder

Liquid Milk
Yoghurt

Butter

Margarine

Cheese
Condensed Milk
Fermented Yoghurt
Specialty Milk
Others

.

Beverages

Bottled Water
Energy Drinks
Tonic Food Drinks
Alcohol Beverages
Soft Drinks

Soya Milk

Juices

Tea

Coffee
Non-dairy Milk
Others

(&

Personal Care

Hair Care

Oral Care

Facial Care

Baby Care
Make-ups

Sun Protection
Personal Wash
Shaving Products
Hand & Body Care
Sanitary Protection
Deodorant & Fragrances
Others

Packaged
Foods

Sugar

Sauces
Ice-cream
Instant Cereal
Cooking Oil
Taste Enhancers
Noodles & Soup
Snack & Nuts
Confectionery
Canned Food
Packaged Bread
Pasta

Others

ﬁi

Home Care

Toilet & Bathroom Cleaner
Multi-purpose Cleaner
Dish Washing Liquid
Paper Products

Insect Products

Air Freshener
Detergent

Fabric Softener
Bleach

Floor Cleaner

Glass Cleaner
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Worldpanel Key Contacts

Fabrice Carrasco

Managing Director, Vietnam & Philippines
Asia Strategic Projects Director
Worldpanel Division
fabrice.carrasco@kantar.com

David Anjoubault
General Manager, Vietnam
Worldpanel Division
david.anjoubault@kantar.com

Peter Christou
Expert Solutions Director
Worldpanel Division
peter.christou@kantar.com

Nguyen Phuong Nga p
New Business Development Director

Worldpanel Division

phuongnga.nguyen@kantar.com
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Nguyen Huy Hoang
Commercial Director
Worldpanel Division
huyhoang.nguyen@kantar.com

o

s

=
*
Pham Quynh Trang
Insight Director

Worldpanel Division
trang.phamquynh@kantar.com

Antoine Louat de Bort
Account Director

Worldpanel Division
antoine.louat@kantar.com

Nguyen Thi Nhu Ngoc
Marketing Manager & Project Leader
Worldpanel Division
nhungoc.nguyenthi@kantar.com

Our Team
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Worldpanel Contributors

Fabrice Carrasco
! Managing Director, Vietham & Philippines
Asia Strategic Projects Director
s - Worldpanel Division

David Anjoubault
General Manager, Vietnam
Worldpanel Division

Nguyen Huy Peter Nguyen Phuong Pham Quynh
Hoang Christou Nga Trang
Commercial Expert Solutions New Business Insight
Director Director Development Director Director

Antoine Louat Le Thi Bach Vu Thi Thu Nguyen Thi

de Bort Duong Dung Nhu Ngoc
Account Account Senior Account Marketing
Director Director Manager Manager
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Nguyen Hai Vo Thi Kim Tran Doan Chrissa
Hang Nhu Vien Nguyen

New Business Account Account Account
Development Manager Manager Manager Manager

Nguyen Thi Dinh Hong Nguyen Van Nguyen Dinh
Tram Oanh Ngoc Vu Nam
Associate Account  Associate Account Marketing Account
Manager Manager Executive Executive

Le Bui Xuan Duong Thu

Dung Quynh
Account Account
Executive Executive
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www.kantar.com/worldpanel


http://www.kantar.com/worldpanel

